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Ethnic Indian

Sonarome offers an exciting range of mouth-watering spice blends and

seasonings for use in snack foods and savoury products.
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We’re running to the days
we have missed

Recovery continues in all areas. We were delighted when Turkey’s
exports broke the all-time record last March. April surpassed both
March figures and all expectations. Especially, the annual growth

rate of 7% made everyone happy.

The opening of face-to-face physical fairs one after another both
increased the hopes in this field and increased the tfrade that these

events will trigger. We look to the future with more hopeful.

In 2021 international fair program, we started with Gulfood Dubai
in February, continued with Prodexpo Russia, which was not any
bad from the pre-pandemic period. Now, we are on our way to

Baku for InterFood Azerbaijan fair.

An even busier schedule awaits us in the coming months. The
increase in the number of the people who got vaccines and those
who recovered from the epidemic increases, will motivate and

announce many more positive developments. We are very optimistic.

| wish healthy, happy and successful days for all until

Ozledigimiz giinlere
kosuyoruz

Her alanda toparlanma surtyor. Tarkiye'nin inracati gectigimiz
Mart ayinda buttn zamanlarin rekorunu kirinca sevinmistik. Nisan
ayl hem mart rakamlarini ayini gecti hem de butlin beklentileri.

Hele yillik blydme oraninin da %7 gelmesi herkesi mutiu etti.

YUz yuze fiziksel fuarlarin da birbiri ardina acilmasi hem bu
alandaki umitleri artirdi hem de bu fuarlarin tetikleyecegi ticaret

Uumitlerini arttirdl. Gelecege daha bir Umitle bakiyoruz.

En son subat ayinda Gulfood Dubai ile basladigimiz 2021
yurt disi fuarlarinda pandemi éncesi yogunlugu aratmayan
Prodexpo Russia ile devam ettik. Simdi de InterFood Azerbaijan

fuari icin Baku yolundayiz.

Gelecek aylarda daha da yogdun bir program bizi bekliyor. Asinin
ve salgindan iyilesenlerin sayisinin her gecen gun artmasi daha
bircok pozitif gelismeyi motive ve ilan edecek gibi gérunuyor.

Oldukca iyimseriz.

Temmuz sayimizda bulusuncaya kadar herkese saglikl, huzurlu ve

basaril gunler dilerim.
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Smell with love, eat with love!

Flavor mashups for new sensory experiences in food and beverages.

Sevgiyle koklayin, sevgiyle yiyin!

Yiyecek ve icecek sektériinde yeni duyusal deneyimler icin aroma karnsimlari.

Hybrid flavor innovation is increasingly be-
ing used to deliver new sensory experiences
for progressively adventurous consumers,
offering food and beverages that can broa-
den the dimensions of indulgence.

As a result, Flavor Mashups has emerged as
the first of Innova Market Insights’ Top Ten
Flavor Trends for 2021. Other important tren-
ds include the updating and reimagining
of fraditional and regional flavors, interest
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Hibrit aroma inovasyonu, maceraci ttke-
ticilere yeni duyusal deneyimler sunmak
icin git gide daha c¢ok tercih ediliyor ve
bu hazzin boyutlarini genisletebilecek
yiyecek ve icecekler sunuyor.

Sonuc olarak aroma karisimlari Innova
Market Insight’in 2021°in ilk 10 tfrendi icin
belirledidi listede ilk sirada yer aliyor. Diger
6nemli tfrendler geleneksel ve bodlgesel
aromalarin guncellenip yeniden yorum-

lanmasi, bagisiklik sistemini guclendiren
seceneklere duyulan ilgi ve turuncgillerin
popularitesinin sirmesi.

Innova Market Insights’in 2021 i¢in
belirledigi ilk 5 aroma trendi:

1. Aroma karisimlan

Tuketiciler hazzin boyutlarini genigleten yiye-
cek ve icecekleri tercih ettikce, hibrit aro-
malardaki yenilik hiz kazaniyor. Innova’nin

in immune-boosting options, the shift of
foodservice favorites into the home and
the ongoing popularity of citrus.

Innova Market Insights
Top Five Flavor Trends for 2021 are:

1. Flavor Mashups

Innovation in hybrid flavors is gathering pace
as consumers favor food and beverages
that broaden the dimensions of indulgence.
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According to the Innova Flavor Sur-

vey 2021, one in three consumers globally
agreed that interesting/exotic combinati-
ons influenced their flavor choices in food
and beverages. Innovations can feature
in areas such as cross-category mashups,
hybrids within beverages and sweet and
savory combinations.

2. Modern Nostalgia

While global trends get a local makeover,
regional stalwarts are also being brought
info modern relevance, and flavors are be-
ing reimagined with the use of exoftic ingre-
dients in familiar products. One in two con-
sumers globally say that they put more frust
info a new brand if it collaborates with one
that they already know (Innova Consumer
Survey 2020). This trend is reflected in the rise

IEl FOOD & INGREDIENTS TURKEY | JUNE 2021

2021 Aroma Arastirmasi’'na goére
dunya genelindeki her 3 kullanicidan 1°i
ilginc & egzotik kombinasyonlarin, yiyecek
ve icecek secimlerindeki lezzet secimlerini

etkiledigi konusunda hem fikir.

1. Modern Nostalji

Kuresel trendler yerel bir degisime ugrarken,

boélgesel degerler de modern ilgi duzeyi-
ne getiriliyor ve tanidik Urdnlerde egzotik
bilesenlerin kullanimiyla lezzetler yeniden
sekilleniyor. KUresel olarak her iki tuketici-
den biri, halihazirda tanidiklari bir markayla
isbirligi yapmasi sartiyla yeni bir markaya
daha fazla guvendiklerini séyluyor (Innova
Tuketici Anketi 2020). Bu egilim, mevcut
Urdnlerdeki moderne yénelimde artisa yan-
siyor ve kategoriler arasi yeniliklerle tanidik
zevkleri harekete geciriyor.

Natural Food Colours —
Liquid & Powder

OF DELIVERING
ON COMMITMENTS

Dairy, confectionary, savoury, fruit juices, ice-creams,
cake decorations, pharma syrups, fruit specialties, bakery,

sorbets, biscuit creams, desserts, jams, frozen desserts, snacks,

Jelly crystals, alcoholic and non-alcoholic beverages, soups &

sauces, soft drinks, cereals.
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One Sonarome Way
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in modern twists on existing products, playing off
familiar tastes with cross-category innovation.

3. In Tune with Immune

Immunity and health are top of mind for consu-
mers, and ongoing anxiety over COVID-19 will
continue to be a key focus for 2021. Immunity-bo-
osting ingredients will play a significant role in the
coming year. Fruity flavors appear particularly
important since one in three consumers globally
say that they would choose orchard flavors when
wanting to boost their immunity. Blends of fruity
flavors with exotfic and indulgent ingredients are
typically used to promote immune benefits.

4. New Omnichannel Eating

Foodservice is proving significant as a channel for
flavor innovations. Consumers can now directly
access many specialty flavors that were previously
only accessible via foodservice. Thirty-one per-
cent of consumers globally say that they get flavor
inspiration from restaurants, cafes, canteens, food
stalls, efc., increasingly bringing restaurant-style
dining experiences into their own homes.

5. Citrus Flavors Reign

Citrus flavors pair well with the fast-growing use of
immune health positionings and other well-being re-
lated claims. The top reason for consumers choosing
citrus flavors is for refreshment (44%), but immunity
boosting is close behind with 40%. Different citrus flo-
vors are also coming to the fore, with clementine the
fastest-growing citrus variant for food and beverage
launches over the 2016 to 2020 period.
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2. Bagisikhikla uyumiu

Bagisiklik ve saglik tuketiciler icin en
onemli konulardir. Covid-19 ile ilgili
suregelen endise icin tfemel odak
noktasl olmaya devam edecektir.
Bagisikligi guclendiren gida bilesen-
leri SnUmuzdeki yil Snemli rol oyna-
yacak. Meyveli aromalar &zellikle
6nemli gézukmektedir cUnkl dlnya
genelinde 3 tuketiciden 1'i bagisiklik
sistemlerini guclendirmek istedik-
lerinde meyve aromalarini tercih
ettiklerini belirtmektedirler.

3. Bagisikhkla uyumiu

Bagisiklik ve saglik tUketiciler icin en
6nemli konulardir. Covid-19 ile ilgili
sUregelen endise icin tfemel odak
noktasl olmaya devam edecektir.
Bagisikligl guclendiren gida bilesen-
leri SnUmuzdeki yil Snemli rol oyna-
yacak. Meyveli aromalar dzellikle
6nemli gézukmektedir cinkl dlnya
genelinde 3 tUketiciden 1'i bagdisiklik
sistemlerini guclendirmek istedik-
lerinde meyve aromalarini tercih
ettiklerini belirtmektedirler.

4. Yeni Cok Kanalli Yeme

Yemek servisi, lezzet yenilikleri icin bir
kanal olarak bnemli oldugunu kanit-
liyor. Tuketiciler, daha énce yalnizca
yemek servisi araciligiyla erisilebilen
bircok 6zel lezzete artik dogrudan
erisebiliyor. DUnya genelinde tUketici-
lerin yUzde otuz biri lezzet ilhamini res-
toranlardan, kafelerden, kantinlerden,
yemek tezgahlarindan vb. aldiklarini
ve giderek restoran tarzi yemek dene-
yimlerini evlerine tasidiklarini séylUyor.

5. Turuncgil Aroma Dénemi
Narenciye aromalari, bagdisiklik sag-
gini glclendirmede hizl buyUyen
kullanim ve diger iyi yonleri ile esles-
tirilmektedir. Tuketicilerin narenciye
aromalarini tercih etmelerinin tfemel
sebebi %44 oranla ferahliktir fakat
%40 oranla bagisikhgr destekle-

me onun hemen arkasindan gelir.
Farkl turuncgil aromalari, 2016'dan
2020 periyoduna kadar yiyecek ve
icecek UrUnlerinde hizli bUylyen
klementine ile &dne cikiyor.
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Sweets and snacks industry

is ready for the new beginning!

Sekerleme ve cikolata sekioru
yeni baslangi¢ icin hazir!

ISM 2022 boasts high number of registrations after the early bird phase

Leading companies from home and abro-
ad confirm their participation at the lea-

ding global tfrade fair for sweets and snacks.

ISM 2022 already receives a good respon-
se from the sweets and snacks industry
during the first months of the registration
period. The leading global trade fair for
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ISM 2022, erken kayit anonsu sonrasi eristigi ylksek sayida katiimi gururla sunar

Yurt ici ve yurt disindan pek cok énemli sirket,
&nde gelen kuresel sekerleme ve atistirmalik
fuan ISM 2022 icin katiimlanni onayladilar.

ISM 2022, kayit ddéneminin ilk aylarinda
sekerleme ve atistirmalik endUstrisinden iyi
bir geri dénus almusti. Tathlar ve atistirma-
liklar icin 6Gnde gelen kuresel ticaret fuari,

i - -
i ) A
e o
\%.

| HAS THEIR
FAVOURITE:

L

Korona salgininin getirdigi bu zor aylardan
ve devam eden zorlu sartlardan sonra
2020°de bir dbnceki etkinligin seviyesine
pek cikamadi ama 33 Ulkeden ¢cok sayida
katilimct ile kayit gerceklestirdi.

Uluslararasi sekerleme ve atistirmalik endUstrisi
yeni baslangic icin hazir. Bu, her seyden dnce,
sadece Avrupa‘dan degil, aynizamanda
Avrupa disindaki Ulkelerden de katiimcila-

nn kayrt yaptirmasi gercegiyle yansitiliyor.
Bunlann icerisinde Misir, Arjantin, Beyaz Rusya,
Brezilya, Cin Halk Cumhuriyeti, Guatemala,

Hong Kong. Hindistan, iran, Japonya, Kanada,

Kolombiya, Fas, Meksika, Nepal, Suudi Arabis-
tan, Singapur, Tunus ve ABD yer aliyor.

ISM 2022°ye katilacak Almanya’nin énde
gelen sirketleri arasinda Hitschler, Kuchen-
meister, Niederegger, Riegelein, The Lorenz
Bahlsen Snack-World ve Zentis yer aliyor.
DUnya capinda en yuksek ciroya sahip ilk
100 seker Ureticisi arasinda yer alan Katjes,
Kruger, Lambertz, Ritter, RUbezahl, Trolli ve
WAWI gibi sirketler de bir kez daha gemide.

ISM, yurt disindan Arcor (Arjantin), Baronie
(Belcika), Canel’s (Meksika), Cemoi (Fran-
sa), Cloetta (Hollanda), Elvan (Turkiye),
Fazer (Finlandiya), Fini ( ispanya), Hamlet
(Belcika), ICAM (italya), lon (Yunanistan),
Kambly (Isvicre), Loacker (italya), Man-
ner (Avusturya), Natra (Ispanya), Nestlé
ltaliana (italya), Riclan (Brezilya), Roshen
(Ukrayna), Sélen (Turkiye), Valor (ispanya),

-

rﬂ"’“g‘

sweets and snacks hasn’t quite matched
the level of the previous event in 2020
after these difficult months and ongoing
challenging conditions brought about by
the Corona pandemic, it is however recor-
ding a very good number of registrations
with exhibitors from 33 countries.

The infernational sweets and snacks
industry is ready for the re-start. This is
above all reflected by the fact that not
only exhibitors from Europe, but also from
countries beyond Europe have registe-
red. These include for example, Egypft,
Argentina, Belarus, Brazil, The People’s
Republic of China, Guatemala, Hong
Kong. India, Iran, Japan, Canada, Co-
lombia, Morocco, Mexico, Nepal, Saudi
Arabia, Singapore, Tunisia and the USA.

The leading companies from Germany
that will be participating at ISM 2022
include among others Hitschler, Kuc-
henmeister, Niederegger, Riegelein, The
Lorenz Bahlsen Snack-World and Zentis.
Companies like Katjes, Krager, Lambertz,
Ritter, RUbezahl, Trolli and WAWI, which
are among the top 100 sweets manufac-
turers with the highest turnovers worldwi-
de, are also on board again.

From abroad, ISM has received applica-
tions from market leaders such as Arcor
(Argentina), Baronie (Belgium), Canel’s
(Mexico), Cemoi (France), Cloetta (the
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Netherlands), Elvan (Turkey), Fazer (Finland),
Fini (Spain), Hamlet (Belgium), ICAM (Italy),
lon (Greece), Kombly (Switzerland), Loac-
ker (Italy), Manner (Austria), Natra (Spain),
Nestlé Italiana (Italy), Riclan (Brazil), Roshen
(Ukraine), Soélen (Turkey), Valor (Spain), Vidal
(Spain) and Wawel (Poland).

The booking status for country pavilions is very
international too. To-date groups from Belgium,
Brazil, Bulgaria, Denmark, Greece, Hong Kong,

Ireland, Italy, Canada, the Netherlands, Austria,

Poland, Sweden, Switzerland, Spain and Turkey
have already confirmed their participation.

In terms of contents, the focus will lie on the
topics sustainability, healthy and enjoyable
snacking as well as the quality of sweets and
snacks. The planned event programme of ISM
including the Expert Stage and trend lectures
by Innova Market Insights and Euromonitor will
also concentrate on these themes. Additional
future-oriented topics in digital form will create
new impulses within the industry. Trade visitors,

Vidal (ispanya) ve Wawel (Polonya) gibi
pazar liderlerinden basvurular aldi.

Ulke pavyonlari icin rezervasyon duru-
mu da ¢cok uluslararasi oldu. Buglne
kadar Belcika, Brezilya, Bulgaristan,
Danimarka, Yunanistan, Hong Kong,
irlanda, italya, Kanada, Hollanda,
Avusturya, Polonya, Isvec, isvicre,
ispanya ve Turkiye'den gelen gruplar
katihmlarini simdiden onayladilar.

icerik acisindan, surdtrtlebilirlik, saglikli
ve keyifli atistirmaile tatl ve atistirma-
liklarin kalitesi konularina odaklanila-
cak. Uzman Asamasi ve Innova Market
Insights ve Euromonitor tarafindan
verilen trend dersleri de dahil olmak
Uzere ISM’nin planlanan etkinlik progra-
mi da bu temalara odaklanacak. Dijital
formda gelecege ybnelik ek konular,
endustride yeni durtUleri ortaya cika-
racak. Meyveli ve sebzeli atistirmaliklar,
fonksiyonel barlar, katki maddesiicerme-

yen urdnler ve dogal icerikli ham urunler

ile ve ayrica yeni urun fikirleri ile ilgilenen
ticari ziyaretciler, Trend Snacks Alaninda

ve Start- Salon 5.2°deki Start-up Alaninda
cok sayida sergi sahibini bulacak.

Kavramsal bir yenilik olarak, ISM 2022°'de
ilk kez tatlilar ve atistirmaliklarla ktictk
hacimli islere odaklanan &zel bir ticaret
boIUmU yer alacak ve bu bdlum “En GU-
zel Kreasyonlar - el yapimi” bashgi altin-
da Salon 5.2°de sergilenecek. Ziyaretci
hedef kitlesinin sekerlemeciler, pastaci-
lar ve 6zel tatlicilardan olustugu zanaat
isletmelerini bir araya getiren bu bolim,
daha énce korona salgini ylzinden
iptal edilen ISM 2021 icin planlanmisti.

Her zamanki gibi, uluslararasi tath ve
atistirmalik tedarikei ticaret fuari ProSwe-
ets Cologne, ISM Cologne ile birlikte
paralel olarak gerceklesiyor, bu da tim
deger zincirinin K&In sergi salonlarinda
bulunacagdi anlamina geliyor.

Al

who are interested in fruit and vegetable sna-
cks, functional bars, products without additives
and raw products with natural ingredients as
well as new product ideas, will find a large
variety of exhibits in the Trend Snacks Area as
well as in the Start-up Area in Hall 5.2.

As a conceptual innovation there is going to
be a specialized trade section focusing on
the small volume business with sweets and
snacks for the first fime at ISM 2022, which is
being staged in Hall 5.2 under the title “Finest
Creations - hand-crafted”. This section, whi-
ch unites craft establishnments, whose visitor
target groups comprise of confectioners,
cake shops and specialized sweet shops, was
initially planned for ISM 2021, which had to
be cancelled due to the Corona pandemic.

As usual, ProSweets Cologne, the internatio-
nal supplier trade fair for sweets and snacks,
is being staged parallel, which means the
entire value chain will be covered in the Co-
logne exhibition halls.

B FOOD & INGREDIENTS TURKEY | JUNE 2021
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26th Interfood Azerbaijan
Infernational Food Industry
Exhibition opens

Interfood Azerbaijan, one of the most important and significant events
in the region’s food industry, brings supply and demand together.

The 14th Azerbaijan International Agriculture
Exhibition Caspian Agro and the 26th Azerba-
ijan Infernational Food Industry Exhibition are
being held at Baku Expo Center from the 10th
to the 12th of June. These are the first exhibi-
fions helding in a traditional format after a
sustained inferruption caused by the COVID-19
pandemic. Industry professionals meet again
for the first fime after fwo years to restore their
business contacts and acquire new ones,
receive up-to-date market information and
conclude lucrative contracts.
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The rules for the safe conduct of offline
events are based on the recommendations
of the Operational Headquarters under the
Cabinet of Ministers of the Republic of Azer-
baijan, as well as the Global Association of

the Exhibition Industry (UFI): social distancing,

the wearing of masks and the use of anti-
septics and disinfectants, body temperature
control and regular disinfection of premises.

According to the General Director of the
exhibition company Caspian Event Organisers

Farid Mammadov, after a two-year break,
business missed the live commmunication, "Now
there is a positive trend in the agricultural and
food markets, new participants have appea-
red on the market, and our regular exhibitors
are announcing new products. Due to the
hiatus associated with the pandemic, there is
an acute need for innovation, exchange of ex-
perience, new partnerships. The opportunity to
enter info direct dialogue with a potential part-
ner is absolutely essential now for all our parti-
cipants. We have always paid great attention
to safety at exhibitions and, of course, have
provided for the anti-COVID measures throu-
ghout the exhibition area. Before the opening,
a total disinfection of the premises and exhibi-
tion halls of the Baku Expo Center was carried
out. Entry is allowed wearing masks only, and if
guests come without their masks they can get
them aft the registration. We have organised a
special COVID Patrol, which ensures that visitors
maintain social distance at the exhibition.”

The exhibitions bring together the key players
of the agricultural industry and professional
visitors, including importers, exporters, distri-
butors, wholesalers, retailers and farmers. The

8ée |nterFood @v
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exposition of the Caspian Agro 2021 and Inter-
Food Azerbaijan 2021 exhibitions is presented
in fwo halls, as well as in the open outdoor
area of the Baku Expo Center. It is noteworthy
that the scale of the outdoor exposition has
increased compared to 2019. This year 237
companies from 28 countries around the wor-
Id, including Azerbaijan, Afghanistan, Belarus,
Belgium, Bulgaria, British Virgin Islands, China,
Germany, Finland, France, Greece, Indiq, Iran,
Israel, Italy, Japan, Lithuania, Netherlands,
Slovenia, Spain, Poland, Romania, Russia,
Saudi Arabia, Turkey, Ukraine, UAE and USA are
participating in the exhibitions.

The exhibitions are attended by the National
Groups from Afghanistan and Belarus, the
Kirov and Adyghe regional groups from the
Russian Federation, as well as this year’s de-
butant - the Moscow Regional Group.

The exhibitions present everything that is
important and relevant for the food and agri-
cultural sectors. Particular attention is paid to
innovation, which is the driving force in any
sector. Also, at this year’s exhibition a number
of participants are demonstrating special
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offers, projects and services for the develop-
ment of the Karabakh region.

Thus, the exposition of the Caspian Agro 2021

exhibition includes a number of new products:
“smart farm”, the livestock industry equipment,
agricultural machinery, laboratory equipment,

new varieties of seeds, and much more. In
general, Caspian Agro 2021 covers 11 the-
matic sections, including various areas of the
agro-industrial complex:

e Agricultural machinery

o Livestock and poultry

e Feed

e Veterinary

e Crop production

o Fertilizers

e Growing fruits and vegetables

e Greenhouses

e Electronic agriculture

¢ Innovative technology in agriculture

e Laboratory equipment
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At the InterFood Azerbaijan 2021 exhibition,
all presented products are divided into the
following sections:

e InterFood

e InterDrink

e InterFoodTech

e HalalFood

Thus, the exposition of InferFood Azerbaijan
2021 presents a line of equipment for various
types of food industries (meat, dairy, confectio-
nery, etc.), halal products, drinks (tea, coffee, ju-
ices), groceries, ingredients, refrigeration, tfrade,
bakery equipment, fruit storage, sanitation and
hygiene items, solutions for production automa-
tion, packaging materials, labelling equipment,
packing machines, and much more.

A business programme has been timed to co-
incide with the exhibitions, which this year has
been reduced due fo the anti-COVID measu-
res. Thus, the organisers carry out annual tours

for farmers from the regions to the exhibition,
where they can become acquainted with new
tfrends, novelties and international experience.
On the 11th of June a workshop of PhosAgro
Group on the topic “"PhosAgro Innovative Fer-
tilizers. Complex NPK Granules for Guaranteed
Crop Production” will be held.

The key event of the business programme is bi-
lateral meetings (B2B), which are an additional
platform for creating new and strengthening
existing business ties at exhibitions. Meetings
will take place between exhibitors, local ma-
nufacturers and distributors.

The exhibition is open to industry professionals
for 3 days. Attention: admission to exhibitions
for specialists is exclusively by invitation tickets
or via e-registration. You must have a medical
mask with you. Details of the visiting rules can
be found on the exhibitions’ welbsites.

The organisers have launched 2 new services
at the exhibition, which make the participa-
tion hands-free, and also help speed up the
exchange of contacts and information. There
is a QR code placed both on the badges and
at the stand of exhibitors, which takes users
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to the promotional material of the exhibiting
company. By scanning the QR code via a mo-
bile application, visitors are able to receive
the promotional material in e-format directly
to their e-mails. Important: In order to benefit
from this service, you need to download a
mobile application. To exchange contacts
with an exhibiting participant, you only need
to offer to scan the QR code on your badge
using the phone camera. Detailed informati-
on on where you can download the mobile
application, and why you need to scan the
QR code, can be found on the websites of
the exhibitions, as well as at the registration
desk in the Baku Expo Center.

Thus, exhibitions are a unifying link both for
buyers and sellers, and are a platform for laun-
ching innovations and new products, cont-
ributing to the effective development of the
agro-industrial complex and the export of food
products under the Made in Azerbaijan brand.

The registration sponsor of the Caspian Agro
exhibition is the Gubre.az trademark from the
Grand Motors company, which is a perma-
nent participant of the exhibition. Caspian
Agro and InterFood Azerbaijan Exhibitions are
held with the active support of the Ministry of
Agriculture of the Republic of Azerbaijan. Also
exhibitions are supported by the Small and
Medium Business Development Agency of the
Republic of Azerbaijan, Azerbaijan Food and
Beverage Industrialists Association (AFBIA),
Azerbaijan Export and Investment Promotion
Foundation and Food and Agriculture Orga-
nization of the United Nations. The exhibitions
are organised by Caspian Event Organisers
and a network of its international agents.
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Fruve Naturals is a family-owned company
established in Bergama, Izmir. Fruve makes
meticulous conftrols starfing with sowing,
production, packaging and shipping. All
of which ensure the quality of its products.
Its competitiveness is due to reasonable
prices for its fop-quality products.

The company processes fresh fruits and ve-
getables into real ingredients for professional
use. Their locomotive products are IQF Oven
Semi Dried Tomato and Cherry Tomato, as
well as Sun Dried Tomato. For non-tomato
items. Fruve Naturals offers IQF Oven Semi
Dried Fig and Strawberry as well as Oven
Dried Orange, Mandarin, Lemon, Grapefruit,
Apple, Watermelon and Persimmon.

For packaging, they offer bulk, sealed PE
bags, doypacks (stand-up pouch) and trays.

Their annual production volume is 2.250
tons of semi-dried tomatoes and 1.500
tons of sun-dried tfomatoes.

The company is BRC (AA grade), Halal,
Kosher and Sedex certified.
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izmir'de kurulu olan Mavuk ailesi sirketle-
rinden Fruve Naturals sundugu Urtnlerin
kaliteli ve saglikli olmasini garanti etmek
icin Urun yetistiriimesinden baslayarak am-
balaja kadar titiz kontroller ve en iyi secim-
leri yapiyor. Kalite icin mUsterilerini temin
ettikten sonra da uygun fiyatlarla sunmasi
sebebiyle rekabet gucu cok yUksek.

Firma, taze meyve ve sebzeleri profesyonel
kullanima hazir yar-mamul ve mamullere
dénusturdyor. Lokomotif Urdnlerin basinda
|QF Dondurulmus Firinda Yar Kurutulmus
domates ve ceri domates geliyor. Fruve
Naturals’in diger ana Urint de Guneste
Kurutulmus domatestir. Domates icermeyen
urdnler icin ise Finnda Tam Kurutulmus porta-
kal, mandarin, limon, greyfurt, elma, karpuz
ve cennet hurmasiyla birlikte IQF Dondurul-
mus Finnda Yar Kurutulmus incir ve cilektir.

Fruve Naturals, paketleme icin Dokme, PE for-
ba, Doypack ve tabak seceneklerini sunuyor.

Firmanin yillik Gretim hacmi 2,250 ton Firin-
da Yar Kurutulmus domates ve 1,500 ton
GUn Kurusu domatestir.

BRC (AA derecesi), Helal, Koser ve Sedex
serfifikalarina sahiptir.

Kurutulmus Griinlerin 6ne cikan ézellikleri
Firmanin Grdnleri profesyonel kullanima ko-
laylik sunar. Firnda Yari Kurutulmus, Finrnda
Tam Kurutulmus ve Guneste Kurutulmus
drdnlerin 6ne cikan 5 avantaji vardir:

Essiz hijyen: Firnda Yar Kurutulmus ve Tam
Kurutulmus Granler ézel tasarlanmis ve imal
edilmis endUstriyel finnlarda, firmanin ultra
hijyenik tretim Yuksek Onem tesisinde kuru-
tulmaktadir. GUn Kurusu domatesler ise top-
rakla hicbir sekilde femas etmeden kuru-
maktir: Fruve Naturals, beton sahaya plastik
kasalar dizip, bu kasalarin Uzerine koydugu
paslanmaz celik tepsilerde domatesleri
kurutmaktadir. Firma, olabilecek en hijyenik
kurutma metodunu Turkiye'de uygulayan
tek firma olmanin da gururunu yasiyor.

Nem gecisi yok: Pasta, hamur isi ve firncilik
uygulamalarinda kullanilan malzemelerin
nem oranlari cok bUyuk bnem arz eder. Fir-
manin Finnda Yari Kurutulmus, Tam Kurutul-
mus ve Guneste Kurutulmus Urdnleri hicbir

Main features of dried products

Fruve Naturals’ products offer convenience
for professional use; IQF Oven Semi Dried
products, Oven Dried and Sun-Dried produ-
cts offer 5 distinct advantages:

Unparalleled hygiene: For their Semi Dried
and Oven Dried products, the company
drys inside ultra-hygienic industrial ovens,
purpose built for our High Care facility. As
for their Sun-Dried Tomatoes, these are
dried on trays above concrete pavement.
Again, this is an ultra-hygienic drying pro-
cess, and the firm is the only Turkish com-
pany to sun dry in this fashion.

No moisture migration: Semi Dried, Oven Dried
and Sun-Dried ingredients have the correct
moisture levels to ensure zero moisture migra-
fion intfo dough, batter or bread when used

in baking applications. Furthermore, bake
fime is cut drastically as their ingredients have
radically less moisture compared to fresh ing-
redients and frozen from fresh ingredients.

Concentration of natural sugars: During
drying moisture is removed from the fruit /
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vegetable but the natural sugars remain
unchanged. Which means that wonderful
fruit/vegetable taste is more pronounced,
without any added sugar. In fact, many
first-time users are surprised by how tasty
our products despite no added sugar.

Tastes like fresh: Unlike frozen from fresh,
Fruve Naturals’ dried ingredients taste
pretty darn close to how fresh produce
tastes. Whereas the juices of defrosted
produce seep into whatever container
they are in, Sun-Dried, Oven Dried and
defrosted Semi Dried ingredients do not
have any running juices. This retention of
juices ensures fresh-like texture and taste.

100% Natural: Semi Dried and Oven Dried
ingredients are 100% natural, single ingre-
dient and vegan; containing no e-num-
bers, no preservatives, no chemicals, no
added sugar and no sweeteners. Fruve
Naturals” Sun-Dried product is an excep-
tion, other than tomato there is only one
other ingredient: salt, which is in fact an
age-old natural preservative.

Demanded healthy products

The company is well positioned for this
increased demand during pandemic

period. Their Oven Dried chips such as
Orange, Mandarin, Apple, Persimmon,
Watermelon, Zucchini, as well as their
Fruit Tea Sets were successful.

Countries with highly developed HORECA
sectors and convenience foods consump-
fion show strong inferest in Fruve Naturals’
products. The company exports mainly

to EU countries, UK, USA, Canada, South
Korea, Singapore and Australia.

sekilde son Urine nem gecisi yapmaz,
pisirme suresi bSnemli dlcude azaltir,

Dogal sekerlerin yogunlasmasi: Kurutma
sirasinda meyve ve sebze nemini kaybeder
fakat icindeki dogal sekerler ayni seviyede
kalir. Yani o harika meyve ve sebze lezzetleri
daha yogun ve belirgin hale gelir, seker
eklenmeksizin daha tatl olur.

Taze gibi tatlar: Tazeden dondurulmusg drdn-
ler cézuldugunde orijinal tatlarindan cok
uzak bir Grtnle karsilasilir, buzlar ¢cézUllrken
meyvelerin ézsulari icinde bulunduklari
kapta kalir. Firmanin Gun Kurusu, Finnda Yari
Kurutulmus ve Tam Kurutulmus Grdnlerinin
Ozsulan akmaz, 6zU icinde kaldigiicin ger-
cek haline es deger doku ve tat olur.

%100 Dogal: Fruve Naturals'in Finnda Yari
Kurutulmus ve Tam Kurutulmus Grtnleri ta-
mamen dogaldir, etiketin icindekiler kismin-
da sadece tek bir icerik gorurstinliiz: meyve
veya sebze. Koruyucu, kimyasal, seker ve
tatlandirici icermezler. GUn Kurusu doma-
teslerde ise domates disinda sadece tuz
vardir. Tuz ise kadim ¢caglardan beri kullani-
lan dogal ve kiymetli bir iceriktir. Uranlerde
kullanilan tuz orani da Tarkiye ve uluslararasi
mevzuata uygun seviyelerdedir.

Talep géren saglikli Grinler

Firmma pandemi déneminde artan talebe
karsi hazirll davrandi. Portakal, mandali-
na, elma, cennet hurmasi, karpuz, kabak
gibi Finnda Tam Kurutulmus rdnlerimizlie
birlikte meyve cayi setlerimizle de oldukca
basaril bir dbnem gecirdi.

HORECA sektdrleri oldukca gelismis, tUketime
hazir gida aliskanliklarina sahip olan Glkeler
firmanin Urdnlerine yogun ilgi g&steriyorlar.
Fruve Naturals, cogunlukla Avrupa ulkeleri,
Birlesik Krallik, Amerika, Kanada, Guney Kore,
Singapur ve Avustralya’ya inracat yapiyor.

Production Plant :Tevazu Gida A.S.

Saganci Mh. Tatartepe Sk. No:12, 35700 Bergama, lzmir, Turkey
Tel: +90 (0) 232 671 7400 - Fax: +90 (0) 232 671 7402

/fruvenc:iurois

n [fruvenaturaifoods

sales@fruvenaturals.com

www.fruvenaturals.com

m /fruve-natural-foods




In these difficult days, when the impor-
tance of health is more understood, it is
observed that the eating habits of consu-
mers also change significantly. With the
active role of new R&D studies, many he-
althy options are offered to consumers for
products belonging to a certain proporti-
on of beverage groups on the shelf. Next
to 100% fruit concentrates, NFC (not from
concentrate), nectar and fruit drinks with
high fruit rate; We see that many options
such as fruit and vegetable juice mixes,
smoothies and detox drinks are added.

With the formation of arich range of
beverages, it is seen that the demand for
raw materials such as concentrates and
puree produced fromm many fruits or fruit
juices included in the ingredients list of the
products has increased. Another reason
for the increase in this demand is the new,
different or tropical flavors of domestic and
export consumers showing as request.

HD ULUSLARARASI, an expert in the field
of food, packaging and raw material
supply in this field; With its experience
since its establishment in 1999, it has been
supplying products to both local produ-
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Saghigin 6neminin daha fazla anlasildigi bu
zorlu gunlerde, tUketicilerin beslenme alis-
kanliklannin da ciddi degisiklikler gdsterdigi
godzlemleniyor. Raftaki belli orandaki icecek
grubuna ait Urlnlere, yeni ar-ge calismalo-
rinin da aktif rol oynamasi ile birlikte bircok
saglikl secenek tUketicilere sunuluyor. %100
meyve konsantreleri, NFC (not from con-
centrate), meyve orani yuksek nektar ve
meyveli iceceklerin yanina; meyve ve sebze
suyu karisimlari, smoothie ve detox icecekler
gibi bir cok secenegin eklendigini gbruyoruz.

Zengin icecek yelpazesinin olusmasi ile
Urunlerin icindekiler listesinde yer alan bir-
cok meyve veya meyve suyundan uretilmis
konsantre ve pure gibi hammaddelere
olan talebin de arttigi gérultyor. Bu talebin
artmasinin bir diger baska sebebi ise yerli
ve ihracat tuketicisinin yeni, farkl veya
tropikal tatlar istemesi olarak gdsteriliyor.
Bu alanda gida, ambalaj ve hammmadde
tedarigi alaninda uzman HD ULUSLARA-
RASI; kuruldugu 1999 yilindan bu yana
tecrlbesi ile birlikte hem yerel Ureticilere
hem de Kérfez'deki (GCC) Ureticilere Urin
tedariginde bulunmaktadir. Mevcut Urdn
gami ile gida sektéranun ihtiyaci olan bir-
cok hammadde talebine cevap veren HD

ULUSLARARASI; meyve suyu, meyve suyu
konsantreleri ve pUreleri icin dunyada bas
ceken Ureticilerin Urdnlerini, meyve suyu
Ureticilerine stoktan tedarik etmektedir.

Stoklu calisabilme kabiliyeti ile meyve suyu
Ureticilerinin tedarik zinciri sUreclerinde
finansal kaldira¢ olusturmasinin yani sira
Ureticilerin Uzerinden stok yukdnu almasi
ve tedarik sturesinin kisalmasi ile Ureticilere
oldukca degerli bir katki sunmaktadir.

HD ULUSLARARASI; NFC portakal, portakal
suyu konsantresi, limon, lime (misket limonu)
ve limon suyu konsantrelerinde dunyanin
ikinci buyuk narenciye Ureticisi Louis Dreyfus
Companies firmasinin meyve suyu platfor-
munun, Turkiye tek yetkili temsilcisi olarak
portakal suyu konsantre ve lifi, sonrasinda
limon suyu konsantresi tfedariginde de

bir atiim yapmistir. DUnyada lider emtia
firmalar arasinda bulunan Louis Dreyfus
Companies’e ait Brezilya men-

seili Limon ve Lime UrUnlerinin

30.000 hektarlik ciftliklerinden

toplanip yerli Ureticilere tedarigi

icin 2021°e hizl bir giris yapan HD
ULUSLARARASI, yilin ilk sevklerini

birinci ceyrekte tamamlamistir. Louis Dreyfus Company

cers and producers in the Gulf (GCC). HD
ULUSLARARASI, responding to many raw
material demands of the food industry
with its current product range; supplies
from stock to producers from the world’s
leading producers for fruit juice, fruit juice
concentrates and purees.

With its ability to work with stocks, fruit juice
producers create financial leverage in
supply chain processes, as well as taking the
stock burden from the producers and shor-
tening the supply period, making a valuable
confribution to the producers of beverages.

As the sole authorized representative of
the juice platform in Turkey, it also made a
breakthrough in the supply of orange juice
concentrate and fiber, and later lemon jui-
ce concentrate. HD INTERNATIONAL, which
made a rapid entry to 2021 for the supply
of Brazilian origin Lemon and Lime products
from their 30,000 hectare farms
to local producers, belonging
to Louis Dreyfus Companies,
one of the leading commodity
companies in the world, comp-
® leted the first shipments of the
year in the first quarter.
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Tropical fruits now closer
Tropical fruit flavors, which
have recently become one
of the preferences of fruit
juice consumers, seem to
increase their volume in this
area considerably. Tropical
fruit juices are the primary
choice of consumers who
want to try different flavors
or fruit juice producers who
want to make a difference,
as well as consumers who choose the
flavors they are accustomed too.

Tropical fruits, which are included in
mixed fruit juice recipes, can leave pro-
ducers in a difficult situation from fime to
fime due tfo their long shipping times.

HD ULUSLARARASI, which has been acti-
vely marketing mango and guava puree,
which is especially preferred by people
living in hot climates, in Turkey and GCC
for 10 years; For these products, it works as
the sole authorized representative of Sun-
rise Naturals PVT, one of the leading com-
panies in India, and ships its products both
to the domestic market and to export.

In the customer range of SUNRISE NA-
TURALS, which globally supplies guava
and papaya purees as well as various
mango puree and puree concentrates;
There are global companies such as
Coca Cola, RC Cola and Maaza.

Organic supply increases

With the increase in healthy eating
preferences, consumption based on
organic agriculture and the variety of
products on the shelf also increase. Pro-
ducers who want to differentiate organic
agricultural products, which started in
the 80’s and increase their volume on
the shelves day by day, also use their pri-
mary preferences in these products. HD
ULUSLARARASI, the only authorized rep-
resentative of Germany-based Boecker
Gmbh company in Turkey, has
been supplying both organic
and conventional banana
puree for many years. It is
expected that prescriptions
including other fropical fruits
such as Lycee and coconut
water, which will increase the
demand in this area, will fake
place on the shelves.
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SUNRISE
NATURALS

PRIVATE LIMITED

BOCKER

Where tradition is dynamic.

Tropik meyveler artik daha yakin
Son dbnemde meyve suyu tuketi-
cilerinin tercihleri arasina giris ya-
pan tropikal meyve tatlarn bu alan-
daki hacmini oldukca bUyutecek
gibi géranuyor. Alistigr tatlan secen
tUketicilerin yani sira farkl tatlar
denemek isteyen tUketicilerin veya
farkilik yaratmak isteyen meyve
suyu Ureticilerinin dncelikli tercinleri
tropikal meyve sular oluyor.

Karisik meyve suyu recetelerine giren tropik
meyveler uzun sevk sureleri sebebi ile Uretici-
leri zaman zaman zor durumda birakabiliyor.

Ozellikle sicak iklimlerde yasayan insanlarin
tercihi olan mango ve guava purelerini, 10
yildir Tarkiye ve GCC de aktif olarak pa-
zarlayan HD ULUSLARARASI; bu Urtnler icin
Hindistan’in énde gelen firmalarindan Sunrise
Naturals PVT nin Turkiye tek yetkili temsilcisi
olarak calismaktadir ve Urlnlerini hem ic
pazara hem de ihracata sevk etmektedir.

Cesitlimango pure ve pUre konsantreleri-
nin yani sira guava ve papaya purelerini
de kuresel anlamda tedarik eden SUNRISE
NATURALS In musteri yelpazesinde; Coca
Cola, RC Cola ve Maaza gibi global firma-
lar bulunmaktadir.

Almanya merkezli Boecker Gmbh firmasinin
Tarkiye tek yetkili temsilcisi olan HD ULUSLA-
RARASI, hem organik hem konvansiyonel
muz purelerinin tedarigini uzun yillardir
yapmaktadir. Bu alanda taleplerin arta-
cagl Lycee, Hindistan cevizi suyu gibi diger
tropikal meyvelerin de yer aldigi recetelerin
raflarda yer almasi bekleniyor.

Organik tedarik artiyor

Saglikl beslenme tercihlerinin artmasiyla
birlikte organik tarima dayal tuketim ve
raflardaki Urdn cesitliligi de artmaktadir. 80°li
ylllarda baslayan ve raflardaki hacmini her
gecen gun artiran organik farim drunlerini
farkhlastirmak isteyen Ureticiler de dncelikli
tercihlerini bu Urdnlerde kullaniyor. Aimanya
merkezli Boecker Gmbh firmasinin
Turkiye'deki tek yetkili temsilcisi
olan HD ULUSLARARASI, uzun
yillardir hem organik hem de
konvansiyonel muz puresi tedarik
etmektedir. Bu alandaki talebi
artiracak Lycee ve hindistancevizi
suyu gibi diger tropik meyvelerin
de yer aldigi recetelerin raflarda
yer almasi bekleniyor.

HD ULUSLARARASI

IN DISTRIBUTORSHIP

- Fruit Juice Concentrate

- Fruit Puree Concentrate

22 YEARS

Fruit Pulps

- Fruit Oils

- Stevia

HD Uluslararasi Tic. ve Ambalaj San. Ltd. Sti.

Gebkim Osb. Refik Baydur Cad. No:15/212

Dilovasi-Kocaeli/ TURKEY

www.hd.biz.tr

+90 262 754 01 62

+90 262 754 01 63



Tableiree
Montana wins
Silver in sofi™

Awards

Tabletree
Montana’ya
sofi™’den
gumus odul
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Spray Dried
Flavours

Spray Dried -

SPRAY DRIED (ENCAPSULATED)
FLAVOURS

Spray dried flavours constitute an
important group of flavourings in which the
flavour molecules are encapsulated or

2021 SOFI
SILVER
WINNER

Specialty Food Association Awards

Nearly 1,500 products competed for Top .

Dunyanin saygin gastronomi kuruluslarindan, “Specialty Food Association- SFA”

tarafindan verilen édilleri almak icin 1500’e yakin Grlin rekabet ediyor.

Tabletree Cherry Juice has won the silver
award in the Juices and Beverages cate-
gory as part of the Specialty Food Associa-
fion’s (SFA) 2021 sofi™ Awards, a top honor
in the $158 billion specialty food industry.

TABLETREE CHERRY JUICE was one of 130
winners selected from nearly 1,500 entries
across 49 product categories. Products

are judged in an anonymous sampling

for taste - including flavor, appearance,
texture and aroma - ingredient quality, and
innovation. The sofi judging was held at the
prestigious Rutgers Food Innovation Center
in April following strict safety guidelines.

“We are so excited that Tabletree Cherry
Juice has won this award. Winning a sofi
award and being recognized by the in-
dustry for our commitment to quality and
flavor is a huge honor. The sofi Award is
the ultimate stamp of approval and we
are so proud to claim the silver this year.”

The sofi Awards competition is open annu-
ally to members of the Specialty Food Asso-
ciation. The Awards have been given each
year since 1972. They recognize extraordi-
nary specialty food and beverage produ-
cts and the people who create them.
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PRNewswire - Tabletree Visne Suyu, 158 milyar
$ hacme ulasan ve spesiyal gida diye tabir
edilen ‘6zel Urdnler’ sektérdndn dncl kurulusu
Specialty Food Association (SFA) tarafindan
verilen 2021 sofi™ Odullerinde, Meyve Suyu
ve Icecek kategorisinde giimus 6dUl kazandi.

Tabletree Cherry Juice, 49 Urdn kategorisinde
yaklasik 1.500 basvuru arasinda ilk 130 kaza-
nan arasinda yer aliyor. Urdnler tat, gérdntm,
doku, aroma, malzeme kalitesi ve inovasyon
kriterlerinde 6zgun olma yénuyle degerlen-
diriliyor. Sofi édullerinin tespiti, saglik yonlyle
guvenlik kurallarina riayet edilerek Nisan ayin-
da, sektdériin dinyaca saygin kurulusu Rutgers
Gida Inovasyon Merkezi'nde gerceklestiriliyor.

Tabletree Visne Suyu bu &zel 6dulu kazandigi
icin cok heyecanliyiz diyen sirket yetkilileri,
Sofi OdUIU kazanmanin, kalite ve lezzete olan
bagliliklarnnin bir kaniti olarak sektér tarafin-
dan taninmak anlamina geldigini, bunun da
buayUk bir onur oldugunu dile getiriyorlar. *Sofi
Odull, bu basarinin son halkasi; gumugs 6dulu
aldigimiz icin gurur duyuyoruz.”

SFA Uyelerine acik ve olaganustu nitelikte
Ozel yiyecek ve icecek Urlnlerinin tesviki
ve bunlar Uretmeyi basarabilen insanlarin
onurlandirimasini amagclayan Sofi Odlle-
r,1972°den beri her yil gerceklestiriliyor.

sonarome

India's No.1 flavour company

0il, Peppermint Oil, Mango,
Orange, Lemon, Banana,
Pomegranate, Caramel, Vanilla
& many more

Menthol (10% 40%), Spearmint “sealed” in
carrier. These flavours are free flowing,

a protective casing of a suitable

protected from oxidation, evaporation or
polymerization and are stable over long
storage periods. The spray drying process

ensures that the full aromatic profile is

retained and it allows the use of

constituents which could not readily be

incorporated into  traditional liquid

flavours.
The initial
flavours

sensory impact of spray dried
is subdued, however upon

reconstitution  with water or other

liquids, the encapsulated aromatics
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are freed and the full aroma
and flavour is released.
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Long-term study proves
BENEO’s Orafti®Synergy1
reduces infection duration
for infants in first year of life

A recently published study from an EU-funded project®
demonsirates that the prebiotic enrichment of infant formula milk
with oligofructose-enriched inulin (Orafti®Synergy1) reduces

the duration of infections in the first year of a baby’s life.

BENEO Orafti®Synergy1
bebeklerin yasamlarinin
Ik yilinda enfeksiyon
suresini azaltiyor

zenginlestiriimesinin, bebegin hayatinin ilk yilinda
enfeksiyonlarin siresini azalttigini gésteriyor.

The study is part of the EARNEST® project Calisma, AB tarafindan finanse edilen prospektif, randomize, cift kdr, plasebo a prospective, randomized, double-blind,
(EARIly Nutrition programming-long term entegre bir girisim olan EARNEST® proje- kontrolll bir calisma gerceklestirildi. Sa- placebo-controlled study. It involved 160
follow up of Efficacy and Safety Trials), sinin (EARIly Nuftrition programlama-uzun dece mama ile beslenen ve calismanin healthy term infants who were exclusively
an EU-funded integrated initiative. It was vadeli Etkinlik ve GUvenlik Denemelerinin baslangicinda 4 aydan kucuk olan 160 formula-fed and aged younger than 4
conducted across multiple sites and was takibi) bir parcasidir. Birden fazla yerde saglikli bebegi iceriyordu. months at the outset of the study. The infant
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formula was either enriched with 0.8 g/100
mL of BENEO’s Orafti®Synergy1, a chicory
root derived prebiotic, or an supplemented
control formula. These were given until the
babies were 12 months old.

The findings showed that both formulas
were well-tolerated and safe. However,
the babies that consumed the infant for-
mula enriched with Orafti®Synergyl had
significantly shorter infection episodes,
compared to the control group. In addi-
tion, the total daily crying time for those
consuming the prebiotic formula was
lower and their stools were significantly
softer throughout the 12-month period.

Anke Sentko, Vice President Regulatory
Affairs & Nutrition Communication at BE-
NEO, comments: "The research results are
especially exciting because they reflect the
first year in a baby’s life for the first time and
show that the duration of infections was sig-
nificantly reduced by the group consuming
formula enriched with Orafti®Synergyl. Wit-
hout a doubt, this is good news for both ba-
bies and their parents. With the right choice
of ingredients, formulas can be improved by
enriching them with prebiotic oligofructo-
se-enriched inulin and brought closer to the
gold standard of breast-feeding.”

This is the third study using 0.8 g/100 mL
Orafti®Synergy1 with infants proving safety,
good tolerance and health benéefits, but is
the first study with Orafti®Synergy1 of such
a long duration. It also adds to the growing
evidence of the positive effects of prebi-
otics on a baby’s gut microbiota linked to
their inner defence system. In this respect, a
healthy colonization of the gut microbiota
with beneficial bacteria seems to be of
high importance for the proper develop-
ment of the immune system.

As a recognised prebiotic, oligofructo-
se-enriched inulin, BENEO'’s Orafti®Syner-
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Bebek mamasiya 0.8 g / 100 mL BE-
NEO’nun Orafti®Synergyl bir hindiba

kdku tUrevi prebiyotik ile veya bir kontrol
formuUll ile zenginlestirildi. Bunlar bebekler
12 aylik olana kadar verildi. Bulgular, her
iki formUlun de iyi tolere edildigini ve gu-
venli oldugunu gosterdi. Bununla birlikte,
Orafti®Synergyl ile zenginlestiriimis bebek
mamasini tuketen bebeklerin, kontrol gru-
buna kiyasla énemli 6lctide daha kisa en-
feksiyon ataklar vardi. Ek olarak, prebiyo-
tik formulU ttketenler icin toplam gunluk
aglama suresi daha dusuktt ve diskilar

12 aylik dénem boyunca énemli dlclUde
daha yumusakti. Anke Sentko - BENEO
Ruhsatlandirma isleri ve Beslenme lletisim
Baskan Yardimcisi su yorumu yaplyor:

“Arastirma sonugclar 6zellikle heyecan

verici cUnku bebegdin hayatindaki ilk yilini

ilk kez bu arastirma yansitiyor ve enfeksiyon
suresinin Orafti®Synergy]1 ile zenginlestirilmis
formul tuketen grup tarafindan dnemli &l-
cUde azaldigini gosteriyor. SUphesiz bu hem
bebekler hem de ebeveynleriicin iyi bir ha-
ber. Dogru bilesen secimi ile, formuller prebi-
yotik oligofruktozla zenginlestirilmis indlin ile
zenginlestirilerek iyilestirilebilir ve emzirmenin
altin standardina yaklastiriiabilir. *

Bu, bebeklerde 0,8 g / 100 mL Orafti®S-
ynergyl kullanan U¢cUdncu calismadir ve
guvenilirligi, iyi tolerans ve saglik yararlar
kanitlanmistir, ancak Orafti®Synergy1 ile
bu kadar uzun sureli ilk calismadir.

Ayrica prebiyotiklerin, bebegdin ic savun-
ma sistemiyle baglantil bagirsak mikro-
biyotasi Uzerindeki olumlu etkilerine dair
artan kanitlara katkida bulunuyor. Bu
baglamda, faydal bakterilerle bagirsak
mikrobiyotasinin saglikli bir sekilde kolo-
nilestiriimesi, bagisiklik sisteminin dogru
gelisimiicin yUksek 6nem arz etmektedir.

Prebiyotik olarak tanimlanmis ve oligof-
ruktozla zenginlestirilmis bir intlin olan

BENEO'nun Orafti®Synergyl’i bagirsaktaki
yararl Bifidobakterileri besler ve bdylece
mikrobiyotayl olumlu ybnde etkiler. Anne
sUtlyle beslenen bebeklerin mikrobiyotasi,
bagirsak ortamini olumlu yénde etkileyen
yuksek sayida Bifidobakteri ile karakteri-
zedir. Her cocuk emzirmeden yararlana-
masa da, bu calisma bebek mamasinin
prebiyotik zenginlestiriimesiyle daha guclu
bir ic savunma sistemi, gelismis diski kivami
ve diger faydalar elde etmelerinin mdm-
kun oldugunu géstermektedir.

gyl. feeds beneficial Bifidobacteria in
the gut and thus positively influences the
microbiota. Breast-fed babies’ microbi-
ota is characterized by a high count of
Bifidobacteria, which positively influ-
ences the gut environment. While not
every child is able to benefit from breast
feeding, this study shows that with the
prebiotic enrichment of infant formula,
it is possible for them to gain a stronger
inner defence system, improved stool
consistency and other benefits.

»Neumer F, Urraca O, Alonso J, Palencia J, Varea V, Theis S, Rodriguez-Palmero M,
Moreno-Munoz JA, Guarner F, Veereman G, Vandenplas Y, Campoy C. Long-Term Safety and
Efficacy of Prebiotic Enriched Infant Formula-A Randomized Controlled Trial. Nutrients. 2021; 13(4):1276.
https://doi.org/10.3390/nu13041276

M EARNEST is an official abbreviation and stands for
“EARIy Nutrition programming-long term follow up of Efficacy and Safety Trials”

Rethinking eating patterns.
Go low, go slow, go all day.

The traditional three meals a day have evolved to fluid meal moments. Get on board with the eating challenges

in the new normal and offer the right bite for each break. Help consumers to get the most out of their day with

Palatinose™, providing full carbohydrate energy coupled with a more balanced blood sugar level. Focus on inner

wellbeing with Orafti® Inulin and Oligofructose, naturally sourced prebiotic fibres that improve digestive health.

From your lab to their lunchbox, aim for functional products that are sensorially and nutritionally appealing to
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Anuga goes hybrid and

Is lending the leading global
trade fair for food and beverages
a stronger presence on the web
with its new format Anuga @home

Product presentations at the exhibitions stands on-site will be enhanced by
further digital offers via the new Anuga @home

Anugaq, yeni femasi “donusum? ile
hibrit olarak geri donuyor

Fuar stantlanndaki Grin teshirleri, yeni Anuga @home konsepti araciligi ile
daha fazla dijital teklifle yapilacak.

“Transform” is the major leading
theme of this year’s Anuga. Whe-
reby not only themes related to the
tfransformation within the food and

beverage industry will be addressed,

but also the new concepts of the
leading global trade fair itself, which
is being staged in a hybrid format for
the first fime. Accordingly, the usual
physical tfrade fair with product pre-
sentations on-site in Cologne will be
additionally enhanced by the digital
element Anuga @home.

The hybrid format has the advanta-
ge that industry partficipants all over
the globe - exhibitors, trade visitors
and the trade press — can exchange
ideas live in Cologne or digitally via
the newly developed platform and
inform themselves about important
industry topics. As a result of the
analogue trade fair being enhan-
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“Do6nUsUmM”, Anuga’nin bu yilki ana temasi. Bura-
da sadece gida ve icecek endustrisindeki dé6nu-
sumle ilgili femalar degil, ayrica ilk defa hibrit bir
formatta sergilenen énde gelen klresel ticaret
fuarinin yeni kavramlari da ele alinacak. Buna
gore, KéIn'deki yerleskesindeki Urin sunumlu

normal fiziksel ticaret fuari, Anuga @nhome dijital
unsuruna ek olarak gelistirilecek.

Hibrit format ile tUm dunyadaki sektor katiimeilar
- fuar katilimcilar, ticari ziyaretciler ve ticari basini
- KéIn‘de canli veya yeni gelistirilen platform ara-
cii@iyla dijital olarak fikir alisverisinde bulunabilir
ve 6nemli sektdr konular hakkinda bilgilenebilirler.
Dijital platformca gelistirilen analog ticaret fuarinin
bir sonucu olarak, 6nemli oyuncular, karar vericiler
ve diger ilgili hedef gruplar nerede olursa olsun,
yeni, hibrit bir ticaret fuar deneyimini yasayacak.

Maksimum erisim icin dijital araclar

Dijital etkinlik Anuga @home, katilimcilara cesitli
sunum tercihleri sunuyor. Platforma sanal lobi
araciligiyla erisiliyor. Burada, tum 6zelliklere genel
bir bakisin yani sira ilgili kisiler, katiimcilar ve fica-
ret fuan gundemindeki muhtemel maddeler icin
baslangic énerileri bulunuyor.

Ayrica platform, Anuga’nin kdratérligund yaptid
programin yer aldigi “Ana Asamalar” gibi ek bélum-

ced by the digital platform, a new,
hybrid trade fair experience will be
created, wherever the key players,
decision-makers and other relevant
target groups happen to be.

Digital tools for maximum reach

The digital event Anuga @home of-
fers the exhibitors various presentati-
on options. The platform is accessed
via the virtual lobby. Here, there is
an overview of all features as well as
initial recommendations for relevant
contacts, exhibitors and imminent
items on the trade fair agenda.
Furthermore, the platform offers addi-
tional components such as the “*Main
Stages”, where the programme
curated by Anuga takes place. For
example, top speakers will present
industry themes - live on-site from
Cologne or per stream from everyw-
here in the world - via the *Congress
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Stages”. The exhibitors’ new products and
highlights will be presented on the “Produ-
ct Stages”. Here, there will also be further
target group-specific stages, for instance
the “Anuga Trade Shows Stage”, the “Anuga
Start-up Stage”, the "Anuga taste Innovation
Stage” or the "Anuga Food Trends Stage”.
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ler de sunuyor. Mesela, konusmacilar, “Kong-
re Asamalan” araciiglyla, Kélin‘den veya
dunyanin her hangi bir yerinden canli yayinla
sektdr tfemalarini sunacaklar. Katiimeilarin
yeni Urtinleri ve dnemli konular “Urn Bo-
[Umleri” kisminda sunulacak. Ayrica burada
“Anuga Fuarlan”, "Anuga Baslangic B&IUmMU”,
“Anuga Tadi inovasyon BaIUMU” veya “Anu-
ga Gida Trendleri B&IUMU” gibi hedef gruba
yonelik diger asamalar da yer alacak.

Fuar katiimeilar ve Urtinleri bélimadnde
“Showfloor”, fuar salonunun karsiligi olarak
hizmet etmeyi amacliyor. Buradan “Showro-
om” olarak adlandirilan katiimceilarin

farkli stantlarina erisimi mUmkun olabiliyor.
Katiimcilar, Showroom’da sirketleri, Grdnleri
ve hizmetleri hakkinda ilgili bilgiler elde
edebiliyorlar. Ziyaretciler, diger fuar kati-
imcilari, Ust duzey karar vericiler, alicilar,
endustri uzmanlar ve medya temsilcileri ile
bire bir iletisim seklinde sesli, gérintulu veya
sohbet yoluyla “iletisim Merkezi” aracilidiyla

iletisime gecebilirler. Sistem, ilgili kisileri ve
sirketleri tanimlamayi son derece kolay ve
etkilesimli duruma getiriyor.

Fuar ekibi, dijital platformun islevselligini ve
imk&nlarini tfanitmak icin digerlerinin yani
sira Snumuzdeki haftalarda canli goste-
rimlerle web seminerleri gerceklestirecek.
Ziyaretciler Anuga’yi fiziksel olarak 11.10.-
13.10.2021 tarinhleri arasinda ziyaret edebi-
lecekler. Fiziki gerceklesecek Anuga sona
erdikten sonra Anuga@Home Uzerinden
katilimcilara erismek mumkun olacak.

In the Exhibitors and Products section, the
“Showfloor” serves as the counterpart to

the exhibition hall. From here access to the
different stands of the exhibitors, the so-called
“Showroom”, is possible. Exhibitors can provi-
de relevant information about their compa-
nies, products and services in the Showroom.
Visitors, other exhibitors, top decision-makers,
buyers, industry experts and media represen-
tatives can be contacted via the *Communi-
cation Centre” per audio, video or chat in the
form of a one-to-one communication. The
visual “Discovery Graph” makes identifying
relevant contacts and companies incredibly
easy and interactive - either via the networks,
personal contacts or using the Match feature
based on the interests entered.

The trade fair team will carry out among
others webinars with live demonstrations in
the coming weeks in order to present the
functionality and possibilities of the digital
platform. The visitors will be able to access
the live programme of Anuga @home from
11.10.-13.10.2021. After this date, the con-
tents can be called up on-demand. Access
to the networking options is also possible
after the actual trade fair has closed.
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Linde MH’s battery-powered L14 - 16 AS/AS
AP and D12 - 14 AP stackers with a carrying
capacity from 1.2 tons to 1.6 tons will be your
most suitable business partner for the storage
and transportation of your products.
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Linde MH'nin 1,2 tondan 1,6 tona
tasima kapasitesine sahip L14 - 16 AS/
AS AP ve D12 - 14 AP akulu istifleyicileri
Urdnlerinizin depolanmasi, tasinmasi
icin en uygun is ortaginiz olacak.

l' Llﬁde
D12

L14 - 16 AS/AS AP model denge ayakli
istifleyiciler 1,4 - 1,6 fon arasi yUkleri
5.300 mm raf yuksekliklerine kadar
kolaylikla istiflerken, D12 — 14 AP model
katlanabilir platformlu cift istifleyiciler

MH. L14”

Thanks to their increased
safety features, NEW D
and L models protect
both your employees and
your cargo in your intra-
logistics operations!

Artinlmis glivenlik
ozellikleri sayesinde YENI D
ve L modelleri intralojistik
operasyonlarinizda hem
calisanlarinizi hem de
yukunuza korurl

L14 - 16 AS/AS AP model stackers with outrig-
gers stack 1.4 - 1.6 tons of loads up to 5,300
mm shelf heights easily, while the D12 - 14 AP
model double stackers with foldable platform
can handle two pallets between 1.2 - 1.4 tons

JUNE 2021 | FOOD & INGREDIENTS TURKEY KB



in fotal and ensure you to save fime in your infra-logis-
tics operations by accelerating the transportation
processes in your warehouse by carrying them one
on top of the other.

Linde MH offers its customers security as a standard,
not an option. That’s why, in all its developments, it aims
to increase the efficiency of the product and works to
maximize the safety of both the load and the operator.

In this context, the remarkable features of Linde MH,
which reinterprets aesthetic design and functionality in
the L14 - 16 AS/AS AP and D12 - 14 AP battery stackers;

e Thanks to low positioned and long joystick (for
pedestrian-controlled models) the distance between
the operator and the equipment ensures the safety
of both the load and the operator by staying in a safe
area during intra-logistics activities.

In addition, the lower positioned joystick, close to the
load center, allows the operator to carry the load
more comfortably, while increasing the maneuvera-
bility of the equipment. This contributes to the safety
of the operator and the load.

¢ With Linde MH’s patented Linde Ogptilift feature,
loads are lowered or shelved more precisely. At the
last lift height or when lowering to the ground, the lift
automatically slows down and the load can be pre-
vented from being damaged, shaken or dropped.

e Thanks to its new, more rounded design, it makes it
possible to increase the safety of both the operator
and the pedestrians working in your facility in your
infra-logistics activities and o minimize the injuries
caused by the operation.
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tfoplamda 1,2 - 1,4 ton arasi iki
paleti Ust Uste tasiyarak depo-
nuzda tasima islemlerini hizlandi-
rarak, size infralojistik operasyon-
larinizda zaman kazandirir.

Linde MH, musterilerine guvenligi
bir opsiyon olarak degil bir stan-
dart olarak sunar. iste bu ylizden
yaptigi tum gelistirmelerde Urnin
verimliligini artirmayi hedefledigi
gibi gerek yukun gerekse opera-
térinde guvenligini maksimum
seviyeye cikarmak icin calisir.

Bu baglamda estetik tasarimi ve
islevselligi L14 — 16 AS/AS AP ve
D12 - 14 AP akulu istifleyicilerinde
tekrar yorumlayan Linde MH'nin
dikkat ceken ozellikleri ise;

e Alcak konumlandirilmis ve uzun
kumanda kolu (yaya kumandali
modeller icin) sayesinde operator
ve ekipman arasindaki mesafe sa-
yesinde operatdr intralojistik faali-
yetleri sirasinda guvenli bir alanda
kalarak, gerek yukun gerekse
operatdrin guvenligi saglanir.,
Buna ek olarak daha alcak ko-
numlandirlan kumanda kolu, yUk
merkezine yakin olmasi sebebiyle
operatérun yukd daha rahat ta-
simasini saglarken ayni zamanda
ekipmanin manevra kabiliyetini
artir. Bu da operatérdn ve yukudn
guvenligine katki saglar.

e Linde MH'nin patentli Linde Op-
fiLift &zelligi ile yUkler daha hassas
bir sekilde indirilir veya rafa kaldiri-
lir. Son asansér yuksekliginde veya
yere indirilirken asansdr ofomatik
olarak yavaslar ve yukun hasar
goérmesi, sarsiimasi veya dismesi
engellenebilmektedir.

e Daha yuvarlak hatli yeni tasarnmi
sayesinde intralojistik faaliyetleri-
nizde gerek operatdrin gerekse
tesisinizde calisan yayalarin gu-
venliginin arttinimasi ve operasyon
kaynakli yaralanmalarin minimize
edilmesini mumkudn kilmaktadir.

DAHA GUCLU

DAHA CEViK
ISTIFLEYICILERIN
KARSINIZDA

Linde MH patentli Optilift™ ve alcak konumlandinimis kumanda kolu
sayesinde yeni nesil D ve L model istifleyicilerimiz intralojistik
operasyonlarinizin givenlidini ve verimliligini bir Ust seviyeye tasir.

www.hasel-linde.com



—

CARAVAN Salon 2020

Photo: Messe DUsseldorf / ctillmann
- g =

Exhibition lockdown in Germany
costs 40 billion euros

Almanya’da fuar kapanmalari
40 milyar Euro zarara mal oldu

The permanent lockdown for the German ex-
hibition industry has massive consequences
for the entire economy: according to calcu-
lations by AUMA - Association of the German
Trade Fair Industry based on an Ifo study, can-
cellations of exhibitions due to Corona mea-
sures have so far led to an overall economic
loss of 40 billion euros. With the exception of
September and October 2020, no fairs have
been allowed to take place since March
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Alman fuarcilik sektérdndn koronavirls
tedbirleri sebebi ile tamamen kapan-
maya gitmesinin tTUm sektdr icin buyuk
sonuclari var: AUMA, Alman Ticari Fuar
EnduUstrisi Kurulusu’nun bir Ifo calismasina
dayanan hesaplamalarina gére koro-
navirls énlemlerinin ticari fuarlara olan
etkisi genel ekonomide simdiye kadar 40
milyar euroluk bir kayba sebep oldu. EylUl
ve Ekim 2020 fuarlar haric, Mart 2020°den

beri hicbir fuarn yapilmasina izin veriime-
di ve 2021’in ikinci ceyregi de muhteme-
len tamamen iptaller ile gececek.

Ancak son gunlerde Baden-Wurttem-
berg, Bavaria, Hamburg, Lower Saxony
ve North Rhine-Westphalia gibi bazi
federal boélgeler, fuarlara yeni bir bas-
langic yapmak icin belirli oranlara bagh
olarak yeni perspektifler actilar.

AUMA Genel MUuduru Jérn Holtmeier, "Bu
gelismeler karantinadan cikis yolunda

ilk 6nemli adimlar. Fuar organizatoérleri,
katiimcilar ve hizmet saglayicilar artik
tUm federal boélgelerden fuarlarin yeni-
den duzenlenmesine ybnelik net bir sinyal
bekliyor. Vaka durumlarindaki olumlu
duzelmeler, ekonominin yararina olacak
bu buyUk beklentiyi mimkdn kilyor. Aksi
takdirde devam eden bu duraklaoma fu-
arcilik sektérindeki organizatérlerin, stant
yapim sirketlerinin ve diger bircok ortagin
varligini tehlikeye atacaktir. Ornedin bu
keskin olumsuz etki otel, gastronomi, de-
miryollar, hava trafigi, taksi basta olmak
Uzere pek cok kitleyi etkiliyor,” dedi.
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2020 and the second quarter of 2021 is also
likely to be cancelled almost completely.

However, in recent days some federal states
such as Baden-Wurttemberg, Bavaria, Ham-
burg, Lower Saxony and North Rhine-West-
phalia have opened up perspectives for a
new start of exhibitions, which are depen-
dent on certain incidence rates.

AUMA Managing Director J6rn Holtmeier
comments: “These are important first steps
on the way out of the lockdown. The exhibi-
tion organizers, exhibitors and their service
providers now expect a clear signal from all
the federal states for permitting exhibitions
again. The favorable development of the
infection figures makes it possible to send
signals everywhere now for the benefit of the
economy. Otherwise, the continuing stands-
till will endanger the existence of organizers,
stand construction companies and many
other partners in the exhibition industry”.

For example, the considerable decline in
turnover of the hotel industry, gastronomy,
railways, air traffic and taxi is to a large ex-
tent due to the closure of the fairs.
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Polat Makina: outstanding
in quality, sensitive in service,
competitive in price

Polat Makina has been striding to be “the best” in innovation, quality and service
with its worldwide sales and service network with a total of 9 companies,

4 of which are located in Germany, Greece, Morocco and ltaly and

5 are in Turkey addressing different sectors, along with 11 distributors.

kalitede oncu,
hizmette duyarli, fiyatta rekabetci

Polat Makina; Almanya, Yunanistan, Fas ve italya’nin yani sira yurt icinde de
5 merkezde farkl sektérlere hitap eden toplam 9 sirket ve 11 bayisi ve diinya capindaki
satis ve servis agi ile inovasyonda, kalitede ve hizmette “en iyi” olmak icin ¢calisiyor.
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Endustriyel céziimler

POWNT

Polat Makina having been laid the foun-
dations by ibrahim Polat in 1978 in Aydin
aims to improve constantly and provide
products and services in global-scaled
quality and standards with its employees.

It continues its journey which had be-
gun in an atelier for 4.5 m? by exporting
the values manufactured in an area

of 88,000 m? for 36 countries in today’s
world. Polat Makina endeavours to be-
come “the best” in innovation, quality,
service and customer relations through
its 9 group companies of which 4 are
abroad (Germany, Greece, Morocco
and Italy) and its world-wide sales and
service network. In order to increase the
productivity and enable all the fields to
focus on their unique operations, Polat
Group Holding A.S was established by
uniting all companies under one roof.

It is curial to preserve the freshness of the
nutrients in farm-to-table process with
minimum waste and maximum efficien-
cy. Polat Makina evaluates these pro-
cesses well and have continuously supp-
lied the related industries by offering
logical solutions with high performance/
price ratfio to enable the customers to
obtain higher yields with its environmen-
tally friendly machines which reduce
energy and water consumption.
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1978 yilinda, temelleri ibrahim Polat tarafindan
Aydin‘da atilan Polat Makina, calisanlariyla
birlikte surekli gelismeyi, global kalite standart-
larinda Urtn ve hizmet sunmayi amacliyor.

4,5 m? bir atélyede basladigi yolculugunu,
bugln, 88.000 m? alanda Urettigi degerleri 36
Ulkeye ihrac ederek surduren Polat Makina; 4°G
yurt dist (Almanya, Yunanistan, Fas ve italya)
5'i yurt icinde olmak Uzere farkli sektérlere hi-
tap eden toplam 9 sirket ve 11 bayisi ile dUnya
capindaki satig ve servis agl ile inovasyonda,
kalitede ve hizmette “en iyi” olmak icin calis-
maktadir. Kurumsallasma calismalart dahilin-
de, verimliligin arttinlmasi ve butun yapilarin
kendi sUreclerine odaklanmasini saglamak
icin tum sirketler tek bir cati altinda Polat
Group Holding A.S. bunyesinde toplanmistir.

Besinlerin dogadan soframiza ulasana dek ge-
cirdigi surecte dogalliginin ve tazeliginin korun-
masl, minimum atik ve maksimum verimle fayda
saglanmasi cok dnemlidir. Polat Makina bu su-
recleri iyi degerlendirerek, bu dogrultuda tasar-
ladigi cevre dostu makinalarlyla sektor intiyacla-
rnna en uygun hizmeti vermektedir. Polat Makina
Endustriyel Dekantér ve Separatérleri, minimum
duzeyde enerji ve su tuketiminin yani sira, dlsuk
servis ve bakim Ucretleri ile isletme maliyetlerini
dUsurerek kullanicilara kazang saglamaktadir.
Bunlara ek olarak, yuksek performans/fiyat orani
sunmasi ile Polat Makina, maliyet konusunda en
uygun secenek haline gelmektedir.

The Best Choice
to Obtain High Quality Starch

We have continuously supplied the food industry by offering
logical solutions with high performance/price ratio

to enable our customers to obtain higher yields.

For details please contact our sales engineers.

www.polatas.com.tr industrial@polatas.com.tr +90 216 540 50 25-26




Giants of the food industry

20’yi askin Ulke, 2.000’in Gzerinde marka

bring ’rrqdlng to CNR

Dinya gida sektérinin en dnemli bulusmalarindan biri olan CNR Food
Istanbul, bu yil 20’yi askin lilkeden 2.000’in Gizerinde markaya ev sahipligi
yapacak. Es zamanh gerceklestiriiecek CNR Ambalaj Fuar ve Bayim Olur
Musun? Fuan ile birlikte 2.500°’Gi askin yabanci satin almacinin agirlanacagi
fuar, aralannda Ozbekistan, Somali, Cekya, Libnan, Kamerun ve Urdiin
gibi lilkelerin yer aldigi mili katiimlara da sahne olacak. Fuar kapsaminda
dizenlenecek Ozel icecekler ve Gurme Ozel Bdlimii ise yerli ve yabanci
Ureticiler ile 2.500°U askin satin almaciyi bir araya getirecek. Bayim Olur
Musun? Fuar’nda ise Tirkiye’nin ilk ylizde 100 vegan eftkinligi olan Vegan
Expo 2021 “Sirdirilebilir Yasam” Ozel Bélimii gerceklestirilecek.

FOOD
VSTANBUL,/

Gt v bincak Dt Fuan

dmbalsj S

More than 2.000 brands from over 20 countries

Gida sektorunun devleri
ticareti CNR’ a ’rqswqcak

Bayim

Olu r musu nﬂ

One of the foremost gatherings of the global food industry, CNR Food
Istanbul, will host more than 2.000 brands from over 20 countries this
year. Greeting more than 2.500 international buyers with the concurrent
events, CNR Ambalaj and Be My Franchise, the exhibition will welcome
national pavilions from Uzbekistan, Somalia, Czechia, Lebanon,
Cameroon, and Jordan. CNR Food Istanbul will be once again home
for Special Beverages and Gourmet Special Section, where domestic
and international producers will come together with over 2.500 buyers.
Vegan Expo 2021 “Sustainable Living” Special Section, Turkey’s first
100% vegan event, will take the stage under Be My Franchise.

One of the foremost gatherings of the food
industry, CNR Food Istanbul - Food and Bevera-
ge Products, Food Processing Technologies Fair,
gears up to start with a set of measures under
the new “return to normal” criteria. Organized by
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Gida sektérindin en énemli bulusma-
larindan biri olan CNR Food Istanbul
- Gida ve icecek Urtinleri, Gida isle-
me Teknolaojileri Fuari, yeni normale
dénus kriterleri kapsaminda bir dizi

onlem ile ziyaretcilerine kapilarini
acmaya hazirlaniyor. CNR Holding
kuruluslarindan istanbul Fuarcilik
tarafindan, Turkiye Gida ve icecek
Federasyonu (TGDF), Tum Gida Dis

CNR Holding subsidiary, Istanbul Trade Fairs, with
the support of TGDF (Federation of Food & Drink
Industry Associations of Turkey), TUGIDER (All Food
Foreign Trade Association), PAKDER (Association
of Agricultural Products, Grains, Pulses Processing
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and Packaging Manufacturers), the Ministry of
Trade and KOSGEB (Small and Medium Enterprises
Development Organization of Turkey), the exhibiti-
on will be expecting visitors at CNR Expo Istanbul
Expo Center between September 1-4, 2021.

Business volume of billions of dollars

Over 2.500 international buyers from countries
including Poland, Greece, Iraq, the Netherlan-
ds, India, Kenya, Somalia, Uzbekistan, Czechia,
Albania, Macedonia, and Hungary will take part
in the exhibition, which will host more than 2.000
brands from around 20 countries this year. The
exhibition, o be visited by thousands of industry
professionals, will add a new dimension to global
tfrading by gathering producers and buyers at
bilateral B2B meetings. Featured as one of the
most prominent industries of the Turkish economy
thanks to its added value and trading activities,
the Turkish food and beverage industry shows
enormous attention to the exhibition with its
industry-leading companies. Countries keep
having considerably great interest in the exhibiti-
on. The countries including Uzbekistan, Somalia,
Czechia, Lebanon, Cameroon, and Jordan will
exhibit with their national pavilions.

Special Beverages and Gourmet Special Section
enlivens the exhibition

CNR Food Istanbul will draw attention with Special
Beverages and Gourmet Special Section once
again this year. More than 2.000 brands from over
20 countries will be hosted at the special secti-
on, to be organized upon the official approval

Ticaret Dernegi (TUGIDER) ve Tanm
Uranleri Hububat Bakliyat isleme ve
Paketleme Sanayicileri Dernegdi (PAK-
DER), Ticaret Bakanligi ve KOSGEB
destegiyle organize edilen fuar, 1

— 4 EylUl 2021 tarihleri arasinda CNR
Expo Istanbul Fuar Merkezi'nde ziya-
retcilerine ev sahipligi yapacak.

Milyarlarca dolarlik is hacmi
yaratilacak

Aralarinda Polonya, Yunanistan, Irak,
Hollanda, Hindistan, Kenya, Soma-

li, Ozbekistan, Cekya, Amavutiuk,
Makedonya, Macaristan’in da yer
aldigi Ulkelerden 2.500°Un Uzerinde
yabanci satin almacinin katilacagi
fuar, bu yil yaklasik 20 Ulkeden 2.000°i
askin markaya ev sahipligi yapacak.
Binlerce sektér profesyonelinin ziyaret
edecegi fuarda, B2B ikili is gérUs-
meleriile Ureftici ve alici bir araya
gelerek, global ticarete yeni bir bo-
yut kazandiracak. Yarattiklarn katma
deger ve gerceklestirdikleri inracat
ile Turkiye ekonomisinin en énemli
sektorleri arasinda yer alan Turk gida
ve icecek sektoéru de, yine sektdre
yon veren firmalaryla fuara yogun
ilgi gbsteriyor. Fuara, bu yil da Ulkele-
rin ilgisi olduk¢a yUksek. Aralarinda
Ozbekistan, Somali, Cekya, Libnan,
Kamerun ve Urdtn’an de yer aldidi
Ulkeler, fuara milli katihm saglayacak.
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Fuar 6zel icecekler ve gurme 6zel
bélimiyle de ilgi cekecek

CNR Food Istanbul, bu yil da fuar
icerisinde duzenlenecek Ozel ice-
cekler ve Gurme Ozel BoIUMU'yle
dikkatleri Uzerine cekecek. 20°yi
askin Ulkeden 2.000°in Uzerinde
markaya ev sahipligi yapacak olan
bu &zel bolum, T.C. Tarim ve Orman
Bakanligi Tattn ve Alkol Dairesi
Baskanligi'nin resmi onayi ile dlzen-
leniyor. Yerli ve yabanci Ureticilerle
dunyanin dért bir yanindan gelecek
sektor profesyonellerini bir araya
getirecek olan bu 6zel boIUmM, tadim
etkinlikleriyle fuara ayn bir renk ka-
tacak. Uretici ve ithalatcl firmalarin
katilacagi bu &zel béluma, yerli ve
yabanci hipermarket zincirlerinin
satin almacilari, turizm sektérine
hizmet veren Turkiye'deki tim 5 yil-
dizli otel ve birinci sinif tatil kdylerinin
yetkilileri ve Ust segment restoran ile
bar isletmecileri ziyaret edecek.

Ambalaj sektdri fuarda

Urdnlerini tanitacak

CNR Food istanbul Fuariile es za-
manl yapilacak olan CNR Ambalaj
istanbul - Gida isleme Sistemleri,
Paketleme ve Ambalaj Cézumleri
Ozel BalumU de katiimeilarnn yodun
ilgisi ile karsilaniyor. Gida isleme tek-
nolojileri, gida paketleme makine
ve ekipmanlari, oluklu mukavva,
k&git, karton ambalaj Ureticileri,
plastik ve esnek ambalaj Ureticileri,
tamamlayici ambalaj drdnlerinin
sergilenecegi 6zel bdIUmM, bu yil da
gida ve icecek Ureticilerini bir araya
getirecek. Sektdr bnclst 50°yi askin
firmanin 100°lerce markasina dair
ardnlerinin tanitilacagi ézel bolu-
mu, binlerce sektdr profesyonelinin
ziyaret etmesi bekleniyor.

Bayim Olur Musun? Fuari girisimcileri
bir araya getirecek

Medya Fors organizasyonu ve
Ulusal Franchising Dernegi‘nin (UF-
RAD) destegdi ile duzenlenen Ba-
yim Olur Musun? - Franchising ve
Markalh Bayilik Fuari, bu yil da CNR
Food istanbul Fuari ile es zamanli

J\/

FOOD

Bayim
Olur musu nﬂ

Francshing ve Marksh lapih Fesn

by the Department of Tobacco and Alcohol of
the Republic of Turkey Ministry of Agriculture and
Forestry. Uniting domestic and international pro-
ducers with industry professionals from all over the
world, the special section will enliven the exhibi-
fion with many special tasting events. Producing
and importing companies will also participate

in the special section, to be visited by buyers of
domestic and international hypermarket chains,
executives of all the 5-star hotels and first-class
resorts in Turkey serving for the tfourism sectors,
owners of fop-class restaurants and bars.

The packaging industry to introduce products
CNR Ambalaj Istanbul - Food Processing, Filling
& Packaging Technologies Special Section, ta-
king place concurrently with CNR Food Istanbul,
draws the attention of exhibitors. Displaying
food processing technologies, food packaging
machinery and equipment, corrugated board,
paper, cardboard package, plastic and flexible
package, complementary packaging produ-
cts, the special section will bring tfogether food
and beverage producers once again this year.
Hundreds of brands by over 50 industry-leading
companies will infroduce their products at the
special section, expecting visits from thousands
of industry professionals.
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Be My Franchise? to gather entrepreneurs

Be My Franchise? - Franchising and Dealership Tra-
de Fair, organized by Mediaforce with the support
of UFRAD (Turkish Franchising Association), will take
place concurrently with CNR Food Istanbul this
year. The exhibition will welcome over 200 brands
and more than 30 thousand industry professionals
from 90 countries this year. The franchising industry,
reaching a business volume of 43 billion dollars

in Turkey with over 2.000 brands and more than
60.000 chain stores, will be represented with all the
chains ranging from raw materials to producers,
importers, wholesalers, and organized retailing.
Brands that intend to elevate through franchises
and dealerships and look for new business partners
will gather with entrepreneurs at the exhibition.

Turkey'’s first 100% vegan event

Vegan Expo 2021 “Sustainable Living” Special Se-
ction, Turkey’s first 100% vegan event, takes place
under Be My Franchise. The market of plant-based
products, constituting approximately 70 percent
of Turkey’s annual 16-billion-dollar food export
rate, is represented at the special section organi-
zed in cooperation with Gradezone, Turkey Agent
for The Vegan Society, which is the world’s first ve-
gan society. Offering new frade opportunities for
exhibiting companies and industry professionals,
the special section debuts this year.

HES code requirement for participation in exhibitions
Aiming to secure the healthcare of its exhibitors
and visitors at exhibitions and remove potential risks
under the new “return to normal” criteria determi-
ned by the Turkish government and UFI (The Global
Association of the Exhibition Industry), a set of me-
asures such as rearranging the entrance and exit
points of exhibitions, checking body tfemperatures
at exhibition enfrances, keeping the air inside cle-
an permanently by using external air in ventilation
systems, restricting the number of people present
at the exhibition venue in the same period of fime,
requesting exhibitors, visitors, and staff members to
share their HES codes at exhibition areas are taken.

gerceklestirilecek. Fuar 200°Un
Uzerinde marka ile 90 Ulkeden 30
bini askin sektoér profesyoneline ev
sahipligi yapacak. 2.000'in Uze-
rinde marka ve 60.000'in Uzerinde
zincir magaza ile Turkiye'de vyillik
43 milyar dolarlik bir is hacmine
ulasan franchise sektdrd, ham
maddecisinden Ureticisine, ithalat-
cisindan toptancisina ve organize
perakendecilige kadar zincirin
tUm halkalanyla fuarda temsil
edilecek. Franchise ve bayilikle
bUyUumek isteyen, yeni is ortaklari
arayan markalar, fuarda girisimci-
lerle bir araya gelecek.

Tarkiye’nin ilk % 100 vegan etkinligi
Bayim Olur Musun fuari kapsamin-
da ayrica, Turkiye'nin ilk ytzde 100
vegan etkinligi olan Vegan Expo
2021 “Surdurdlebilir Yasam” Ozel
BOIUMU duzenlenecek. DUnyanin ilk
vegan toplulugu olan The Vegan
Society’nin Turkiye Uluslararasi Ajansi
Gradezone ile birlikte organize edi-
lecek olan bu &zel bélumde, Turki-
ye’'nin yillik 16 milyar dolarlik gida ih-
racatinin yaklasik ytzde 70°lik kismini
olusturan bitkisel bazl Grin piyasasi
temsil edilecek. Katihmcei firmalar ve
sektdr profesyonelleri icin yeni ticaret
firsatlan sunacak olan bu ézel bélum,
bu yil ilk kez dUzenleniyor.

Fuarlara katiimda HES kodu
zorunlulugu

Fuarlarda katihmci ve ziyaretcilerin
saghgini glvence altina alarak,
olasi risklerin bertaraf edilmesi icin
devletin ve Uluslararasi Fuarlar Birli-
gi'nin (UFD) belirledigi yeni normale
dénus kriterleri kapsaminda; fuar
giris ve cikis noktalarinin yeniden
duzenlenmesi, fuar girislerinde
vUcut isisi kontrolUnudn yapilmasi,
havalandirma sistemlerinde harici
havanin kullanilarak icerideki ha-
vanin surekli temiz tutulmasi, ayni
anda fuar alaninda bulunan kisi sa-
yisinin sinirlandiriimasi, fuara girisler-
de katilimcl, ziyaretci ve gérevlilerin
HES kodu sorgulamasinin yapiimasi
gibi bir dizi 6nlem aliniyor.
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Meet with Eddie™ - The world’s
first-and-only NSF and
GMP-certified edible

iInk desktop printer

for printing of food items

Dunyanin ilk ve tek NSF ve
GMP sertifikal gida urunleri

baskisi yapan yenilebilir
murekkepli masausti
yazicisi Eddie™ jle tanisin

NSF®/GMP®-cettified edible ink printer opens up new profits with
the ability to print full-colour photos, logos, designs and
text directly onto the surface of many food items

NSF®/GMP® sertifikall yenilebilir mirekkep yazici, tam renkli fotografiar,
logolar, tasarimlar ve metinleri pek cok gida trlininiin Gzerine
direkt olarak baski yapabilmesi ile yeni faydalar sagliyor.

DTM Print, international OEM and solution
provider for specialty printing systems, today
is proud fo present Eddie — the world’s first-
and-only NSF and GMP-certified edible ink
desktop printer for printing onto cookies and
other food items. Eddie is the latest product
of US manufacturer Primera Technology, Inc.

When thinking of food printers, the ones

come to mind that print on wafer paper
or icing sheets which must be glued to
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Uluslararasi OEM ve &zel baski sistemleri sag-
layicisi olan DTM Print, bugln kurabiye ve
pek cok diger gida Urlnlerine baskl yapabi-
len dUnyanin ilk ve tek NSF ve GMP sertifikall
yenilebilir murekkepli masaustt yazicisini
sunmaktan gurur duyuyor. Eddie, Amerikali
Uretici Primera Technology nin son Urintddr.

Gida yazicilarl denince akla pisirilmis
gida ve sekerlemelere yapistirnimak Uzere
kagidin Uzerine baski yapan yazicilar gelir.

Bu tUr drdnlerin aksine Eddie; kurabiye,
sekerleme, beyaz cikolata, biskuvi, maka-
ron, marshmallow, cikolatall pankekler ve
daha fazla trine dogrudan islemektedir.
89 mm’ye kadar capa sahip Urdnler yazici-
daislenmeye uygundur.

Eddie gida isleme asamasini hizli ve kolay
kihyor. Makine, Urdn boyutu ve baski
tasarimina bagli olarak dakikada 6 Urine
baski islemesi yapmaktadir. Dé&nen baski
merkezi, baski yapilacak gida Grdnunu
baski pozisyonuna cevirir. Yazici tek seferde
urdnu kendine ceker, yazdirir ve yerine geri
goénderir. TUm bu islemler otomatik ve el
degdmeden gerceklestirilir.

Sekerleme, kurabiye, atistirmalik ve diger
gida urUnleri baski sonrasi hemen kurur ve
satisa hazir olur. Baskl yapilmis gida urunleri
parlak, canli, bulasmaya dayanikli, hatta
ICC renk standartlarina uygundur.

Kisisellestirme, gunUmuzun tUketici ve B2B
pazarlarinda herseydir. Eddie, pastane-
lerden otellere, ticari fuarlardan, hediye
dukkanlarina, eglence parklarina kadar
ticari ortamlarda yeni karlar elde edebilir.
Uygulamalar, kisisellestirilmis unlu mamul-

the baked goods or confectionery. Unlike
those printers Eddie prints directly onto
cookies, candy, white chocolate, biscuits,
macarons, marshmallows, chocolate len-
tils, and much more. Suitable food items
can be up to 89 mm wide.

Eddie makes the printing process fast

and easy. The machine prints up o 6 print
objects per minute, depending on the item
size and actual print design. The included
carousel feeder rotates the food items to the
print position, the printer pulls in one item at
a time, prints and sends them back to the
carousel - all automatically and hands-free.

Printed sweets, cookies or other food items
will be dry and ready for sale immediately
after printing. Prinfed images are bright,
vibrant, smudge-resistant and even co-
lour-matched to ICC Colour Standards.

Personalisation is all the rage in today’s
consumer and B2B markets. Eddie can
produce new profits in commercial settings
from bakeries to hotels, tradeshows, gift
shops and amusement parks. Applications
for personalised baked goods and con-
fectionery include birthday parties, baby
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showers, religious initiation ceremonies, weddings,
anniversaries, Christmas and holiday gifts, frade
show giveaways and souvenirs.

Food industry certifications

Eddie is unique in the commercial food preparati-
on business for many reasons, but none as impor-
tant as for safety. Although edible ink printers have
been sold and utilised in commercial applications
such as photo cakes for more than a decade,
none of them have been approved for this use by
recognised, third-party certification organisations,
making producer liability a serious concern.

Eddie was instead designed from the beginning to
meet or exceed all regulatory requirements for the
specific purpose as an edible ink digital printer.
The edible ink cartridge meets all FDA and EU
standards for use as a food additive. The ink cart-
ridge itself meets cGMP standards and the entire
manufacturing and cartridge filling processes are
FDA-compliant and cGMP certified. Last but not
least Eddie has also been certified by NSF.

T SR S A

ler ve sekerleme Urunleri, dogum
gunleri, baby shower etkinlikleri,
dini térenler, dugun, yil dénumleri,
yeni yil, ticari fuar hediyeleri olarak
pratiklik saglayabilir.

Gida sektori sertifikalan

Eddie gida sektérinde pek cok
sebepten dolayl benzersizdir fakat
hicbir sebep guvenlik kadar dSnemli
degildir. Yenilebilir murekkepli
yazicilar, fotograf kekler gibi ficari
uygulamalarda 10 yili agkin suredir
kullaniliyor olsa da bunlarin hicbiri
taninmis degildir ve GcUncu Kisi
sertifikasyon kuruluslar tarafindan
kullanim onayi almamislardir. Tum
bunlar Uretici sorumlulugunu ciddi
bir endise haline getirmektedir.

Eddie, yenilebilir murekkepli bir diji-
tal yazici olarak belirli bir amacg icin
tUm yasal gereklilikleri karsilamak
ve asmak icin tasarlandi. Yenile-
bilir murekkep kartusu, gida katki
maddesi olarak kullanim icin tUm
FDA ve EU standartlarini karsilar.
Mdarekkep kartusunun kendisi
cGMP standartlarina sahip
olmakla beraber tUm Uretim
ve kartus doldurma surecleri
FDA uyumlu ve cGMP serfifi-
kaldir. Son ama bir o kadar
da énemli bir nokta: Eddie,
NSF tarafindan da sertifi-
kalandiriimistir.
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Ticaret Fuari Hamburg, Almanya

Dunya capind

tuzlu atistir
fuarindai
bir sonra

%100 Tuzlu atistirmalik ve kuruyemis
sektoriine odakl tek ticaret fuari

Tuzlu atistirmaliklar endiistrisinin
sektore yon veren etkinligi




Ghana and Cocoa & Chocolate
Companies forge partnership

to protect and restore forests

The Partnership will accelerate the delivery of public and private sector
Cocoa & Forests Initiative commitments. The Cocoa & Forests Initiative
is now fully aligned with the Ghana Cocoa Forest REDD+ Program.

Gana Hukumeti ve
kakao & cikolata sirketleri
kakao ormanlarinin korunmasi icin
guclerini birlestiriyor

Gerceklestirilen bu ortaklkla, kamu ve 6zel sekioriin, Kokao ve Ormanlar

Girisimi adi altinda verdikleri taahhutlerin hizianmasi amaclaniyor.
Kakao ve Ormanlar Girisimi, Gana Hukimeti Kakao Ormaniarn
REDD +Programi ile paralel hareket eden bir girisim olarak éne cikiyor.

Ghana and cocoa and chocolate companies
announced an agreement today to accelerate
collaboration to protect and restore forests in co-
coa-growing areas. With this agreement, the World
Cocoa Foundation (WCF) and the Forestry Com-
mission of Ghana (GFC) are building a partnership
to further align the Ghana Cocoa Forest REDD+
Program (GCFRP) and the Cocoa & Forests Initiati-
ve to achieve no deforestation commitments.

The Memorandum of Understanding, signed by
GFC and WCF, commits the parties to working
together in six regions where the government of
Ghana has made action to protect and restore
forests a priority. The work in these Hotspot Inter-
vention Areas has already started, with active
engagements in the Asunafo-Asutifi, Bia-Juaboso,
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Akra - Gana HukUmetiyle kakao ve
cikolata sirketleri, kakao yetistirilen
bolgelerdeki ormanlar korumak ve
tekrar eski haline getirmek maksadiy-
la imzaladiklar bir isbirligi anlasma-
sini duyurdu. Bu anlasmayla, DUnya
Kakao Vakfi (WCF) ve Gana Orman
isletmeleri (GFC), ormanlarin yok
olmamasi konusunda daha énce
verilen taahhutlerin gerceklestirilebil-
mesi icin Gana Kakao Ormani REDD
+ Programi (GCFRP) ve Kakao ve
Ormanlar Girisimi‘ni daha da islevsel
hale getirmek icin bir ortaklik kuruyor.

Dunya Kakao Vakfi ve Gana Orman
isletmeleri tarafindan imzalanan mu-

tabakat zaptina goére, taraflar Gana
HUkUmetinin ormanlar korumak

ve eski haline getirmek icin éncelik
verdigi altl boélgede birlikte calisma-
yI taahhUt ediyorlar. Bu calismalar,
Asunafo-Asutifi, Bia-Juaboso, Kakum
ve Sefwi-Bibiani bélgelerinde basladi
bile. imzalanan bu isbirligi anlasmasi,
35 sirket, hukUmet ve kakao yetistiren
toplulugun ortakligr olan Kakao ve Or-
manlar Girisimi adiyla Kasim 2017°'de
imzalanan eylem planinda belirtilen
taahhuUtlerle de uyum gosteriyor.

Mutabakat Zapti'na gére GFC,
stratejik girisimlerin gelistiriimesini ko-
laylastinp, veri toplama protokolleri

Kakum and Sefwi-Bibiani landscapes. It is alig-
ned with commitments spelled out in the Ghana
framework for action signed in November 2017 for
the landmark Cocoa & Forests Initiative, a unique
partnership of 35 companies, governments and
cocoa-growing communities.

As part of the Memorandum of Understanding,
GFC will facilitate the development of strategic
inifiatives, collaborate on protocols for data col-
lection and ensure stronger monitoring on social
and environmental issues. WCF is responsible for
facilitating the coordination and convening the
actions of the 35 cocoa and chocolate compa-
nies that have signed the Cocoa & Forests Initiati-
ve. WCF will also support monitoring and evaluati-
on, innovation and private-public learning.
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In his remarks, the Chief Executive of the GFC, John Al-
lotey said, “this partnership represents a phenomenal
collaboration with the private sector to ambitiously
contribute to real and verifiable emission reductions in
Ghana’s precious forest landscapes which are home
to diverse forms of wildlife and also provide impor-
tant livelihood options for rural dwellers. The GCFRP is
already achieving significant impacts with inclusive
governance arrangements and the GFC encourages
other like-minded institutions to strategically partner
with the program for visible impact at scale.”

“With our partner GFC, we aim to accelerate our jour-
ney towards forest positive cocoaq,” said Richard Scobey,
WCEF President. "Ending cocoa-related deforestation
requires all stakeholders to work together. Today, WCF
and cocoa and chocolate companies are strengthe-
ning our collaboration with the government of Ghana.”
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Uzerinde is birligi yaparak, sosyal
ve cevresel konularda daha siki
bir takip ve izleme rolu Ustlenir-
ken WCF, Kakao ve Ormanlar
Girisimi’ne imza atan 35 kakao
ve cikolata sirketi arasinda etkili
koordinasyon ve iletisim faaliyet-
lerine odaklaniyor. WFC’nin bir
diger rolu de tum faaliyetin takip,
degerlendirme ve inovasyon

streclerinin kontroll olarak muta-

bakatta yerini aliyor.

Bu ortaklik, Gana’nin ¢esitli vah-
si yasam bicimlerine ev sahipligi

yapan cok kiymetli ormanlik
alanlarinda gercek ve 6lcule-
bilir derecede emisyon azalti-
mini saglayacak, ézel sektdrle
olaganustd bir isbirligini temsil
ediyor diyen GFC icra Kurulu
Baskani John Allotey yaptidi
aciklamada sunlari séyluyor:

“Yapilan bu isbirliginin sonucu
olarak ortaya cikan olumlu ge-
lismeler kirsal kesimde yasayan
insanlarimiza gecim kaynakla-
rina dair de cesitli secenekler
sunuyor. Gana Kakao Ormani
REDD + (GCFRP) programi, sahip
oldugu kapsayici uygulama

ve duzenlemelerle hdlihazirda
6nemli sonuclar elde etmeye
basladi bile. Bu vesileyle, GFC
olarak bizler, benzer distnen
diger kurumlar da stratejik ortak
olarak bu hareket icinde yer
almaya davet ediyoruz.”

Ortag@imiz GFC ile ormanin bol
oldugu kakao yolculugumuza
hiz kazandirmak istiyoruz diyen,
WCF Baskani Richard Scobey
ise sézlerini séyle tamamliyor,
“Kakao nedeniyle ormanlarin
yok olmasinin engellenmesi,
tum paydaslarin birlikte ca-
lismasini gerektiren bir surec.
imzalanan bu isbirligi anlasmasi
sayesinde DUnya Kakao Vakfi
ve kakao ve cikolata sirketleri
ile Gana htukumeti arasindaki
baglar daha da gucleniyor.”
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In the export of dried figs,
kuru uzum ihracatinda
Avrupa ulkeleri ve

ABD oOn planda

dried apricots and raisins,

European countries and

Turkey exported a total of 57 thousand 143
fons of dried figs in the period from Sep-
tember 30, 2020 to May 29, 2021, bringing
its exports to a total of 207 million dollars
with an increase of 2 percent. All dried
apricots, exported for 2 thousand 779
dollars in the 2019/20 season, were sold for 3
thousand 470 dollars in 114 countries in the
2020/21 period. The average export price
of all dried figs sent to 104 countries in the
2020/21 season increased from 4 thousand
52 dollars to 4 thousand 261 dollars.

Turkey, a key supplier of healthy food

Ege Dried Fruits and Products Exporters’
Association President Birol Celep said that
the dried figs, dried apricots and raisins,
making up the lion’s share of 1.4 billion
dollars of dried fruit exports in 2020 with 1
billion dollars, have reached 798 million
dollars after two-thirds of the season.
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nding out

Turkiyenin Uretim ve ihracatta dinya lideri
oldugu besleyici degeri yUksek stper gidalar;
cekirdeksiz kuru Uzdm, kuru kayisi ve kuru incir
sezon sonuna dogru 1 milyar dolara yaklagiyor.

2020/21 sezonu 1 Eylul 2020 tarihinde basla-
yan ¢ekirdeksiz kuru Uzam ihracati 8 ayda

93 Ulkeye ulast ve toplam 332 milyon dolar
olarak gerceklesti. Kuru kayisida 1 Agustos
2020-29 Mayis 2021 tarihleri arasinda @ aylik
dilimde son ceyrege girerken toplam 78 bin
ton kuru kayisi karsiliginda ylzde 13,7°lik iv-
meyle tfoplamda 258 milyon dolar dbviz geliri
elde edildi. Turkiye 30 EylUl 2020-29 Mayis
2021 tarihine kadar gecen strecte toplam
57 bin 143 ton kuru incir inrac ederek, ylzde
2 artisla ihracatini toplam 207 milyon dolara
tasidi. 2019/20 sezonunda 2 bin 779 dolara
inrac edilen buttn kuru kayisi, 2020/21 ddne-
minde 114 Ulkede 3 bin 470 dolara alici buldu.
2020/21 sezonunda 104 Ulkeye gdnderilen

buttn kuru incirin ortalama ihrac fiyati ise 4
bin 52 dolardan 4 bin 261 dolara yukseldi.

Turkiye saghkl gidada kilit bir tedarikci

Ege Kuru Meyve ve Mamulleri ihracatcilar
Birligi Baskani Birol Celep, 2020 yili 1,4 milyar
dolarlik kuru meyve ihracatinin 1 milyar
dolarla aslan payini olusturan kuru incir,
kuru kayisi ve kuru UzUm sezonun Ucte ikisi
geride kalmisken 798 milyon dolarlik ihracat
rakamina ulastiklarini séyledi.

Kuru kayisida ABD, kuru incirde

Almanya ilk sirada

Kuru kayisi ihracatinin ylzde 13,7 artis gés-
tererek 258 milyon dolara ulastigini séyleyen
Celep, "Geleneksel pazarlarimiz ABD'ye
yUzde 27, Avrupa Ulkelerine yUzde 40°a va-
ran artislar yasadik. ihracatimiz Hollanda'ya
ylUzde 49, italya’ya ylzde 41, Polonya’ya yliz-
de 43 yUkseldi. Birlesik Krallik ytzde 29, Misir

The USA ranks number one in dried apricots,
Germany ranks number one in dried figs
Stating that the exports of dried apricots
increased by 13.7% and reached 258 million
dollars, Celep said “We experienced incre-
ases of 27% in our traditional markets to the
USA and 40% to European countries. Our
exports rose 49 percent to the Netherlands,
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4. RUSYA HELAL Fil.A-HI & 12. KAZAN ZIRVESH

28-30 Temmuz 2021, Kazan Expo Fuar Alani, Tataristan

RUSYA'NIN EN BUYUK HELAL FUARI; RUSYA HELAL FUARI
4. KEZ KAPILARINI ACMAYA HAZIRLANIYOR!

MILLI
KATILIM

Rusya ve iiT tiyesi tlkeler arasindaki ticari-ekonomik bilimsel-teknolojik,
sosyal ve kltirel iliskileri gliclendirmek icin kurgulanan fuar, her yil
diizenli olarak Tataristan Cumhuriyeti Cumhurbaskanhgi Himayelerinde

41 percent to Italy, and 43 percent to Poland. yUzde 19, BAE y('zlzde 16, Brezilya ylzde gerceklesen; 12, Rusya-islam Diinyasi: Kazan Zirvesi” uluslararas

The UK is 29 percent, Egypt 19 percent, UAE 16 8 ivme kaydettigimiz Ulkeler. Kuru kayisi ekonomizirvesi icerisinde diizenlenmektedir.

percent, and Brazil 8 percent. We aim to reach ihracatinda 300 milyon dolara ulasmayi

300 million dollars in dried apricot exports. In hedefliyoruz. Kuru incir inracatinda ise Syt S T : e s L

dried fig exports, Germany keeps ranking num- yUzde 4 artisla 30 milyon dolarla Alman- ?usv.a o tl)sla;n I§errIrg| ,;-e§:|lan (I‘Em ufvess t.;ikele;de:S-I;tl‘l;mlarla,

ber one in the first place with an increase of 4 ya ilk siradaki yerini koruyor. Hollanda, atarlstar.l as. b, el "a gran KPO e #'anmda ol

percent and 30 million dollars. Our exports to the Finlandiya, Avusturya‘ya ihracatimiz 2021 tarihleri arasinda diizenlenen zirve ve fuar Rus ve uluslararasi

Netherlands, Finland and Austria were increa- yUzde 40 artti. ABDye kuru incir inraca- tedarikgiler ve alicilar icin en prestijli bulusma noktasidir,

sed by 40 percent. We increased our dried fig timiz1 ydzde 8 artirarak 28 milyon dolara

exports o the USA by 8 percent and reached cikardik. Misir yUzde 32, Birlesik Krallik

28 million dollars. Egypt is 32 percent; the United yUzde 25 yukselis gbsterdigimiz yerler. Su Net Stand Alani » 1
Kingdom is where we showed a 25 percent inc- anki periyoda kadar 207 milyon dolar ‘ 5.000 m? %’% gg:(;e'g' Suy|5| @ Imﬂﬂm 4 * Wﬂﬂ
rease. We will reach 250 million dollars in dried olan kuru incirde de 250 milyon dolar ra- +

figs, which was 207 million dollars by the current kamini yakalayip cekirdeksiz kuru tzim,

period, and reach 1 billion dollars in the export kuru kayisl, kuru incir ihracatinda 1 milyar

of seedless raisins, dried apricots and dried figs” dolara ulasacagiz,” diye konustu. (yo1no'e “akln IE$Vi kli katlllm 'ivat a“a“tailnl kaslrmavlnl

2 1 katlim Bedeli: 700 €/m2
£ kempamvakatimeedel: 540 €/m2 = - . ’ B

{25-28 Kasim 2021 tarihleri da Istanbul'da dizenl k8. Birieyk Arng Bahieyn Maierys [T
IIT Helal Expo fuanina katilan firmalanmiz kampanyadan

yararlanabilmektedir.) .
Dahil ametier ﬂ —

- Yer kiras),

- ol T Umman
- Ozel stant konstriksiyonu, ORI g e een

- Stand genel ve giinlik temizlik hizmeti,

- Kataloga girig bededi,

- Elektrik ve internet baglantisi, . + l dlr I I I

- Hazianan firma brogdriinde yer alma. Biregik Kb w
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COLD STORAGE DEPOT
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WHOLE SALE HALL
Camicedit Mah. Kibnis Cad.
Meyve Sebze Hali No:153D / 15
Bayramic/CANAKKALE

quality and healthy
fresh fruits and vegetables with most

modern conditions at fertile fields
and orchards

Our own products and the fresh fruits and vegetables
collected from the distinguished producers of our country...

A familiar, reliable and powerful business partner to sell your
fresh fruits and vegetables or to have it sell your products...

Production and service in at the most hygiene conditions...
Supply of the best, fresh and economical bananas. ..

Located on 17,000 sqm open and 7,000 sgm covered area,
our plant was established at the most ideal place of Bursa by
using the most up-to-date technology. The plant has
10-shelved double regime rooms, 2 shelved normal regime
rooms, 2 full automatic dynamically atmosphere controlled
rooms, 3 full automatic atmosphere controlled rooms, 6
banana degreening and maintaining rooms and a packaging
room established on a covered area of 1000 sqm.
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INSPIRE FOOD BUSINESS

23,000 Attendees over 3 day's exhibition

AED 7.2 Billion the total value
of business deals signed)

Strategic Partner Strategic Partner of ADDPE  Host Sponsor Exclusive Refail Partner  Host Venue Organised By
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ABU DHABI AGRICULTURE AND FOOD KHAUIFA INTERNATIONAL AWARD FOR DATE PALM JSungl ' P
SAFETY AUTHORITY —ANDAGRICULTURAL INNOVATION ___ ABU DHABI CHAMBER GROUP INTERNATIONAL ‘Abu Dhabi National Exhibition Centre SIAL a subsidiary of Comexposium Group.
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